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ABSTRACT

The project titled "Elevate and Create: Empowering Rural Women and Adolescent
Girls through Fusion Jewellery™ aimed at enhancing the livelihoods of rural women
and adolescent girls by providing them with the skills necessary to create fusion
jewellery, a unique blend of traditional craftsmanship and modern design elements. In
collaboration with Reliance CSR, Vadodara, this initiative focused on harnessing the
untapped economic and creative potential of rural women, drawing insights from a
previous internship that highlighted the opportunity for skill development in the

jeweller making sector.

A total of 35 women and adolescent girls from the villages of Angadh and Karodiya
participated in the project. The project was implemented through a series of interactive
training sessions that introduced the rural women and adolescent girls to techniques
such as bead work, mirror work, fabric jewellery etc. creation of fusion jewellery that
combined traditional techniques with touch of modernity. Each training phase was
structured to ensure progressive skill acquisition from basic to advanced techniques

with a focus on practical hands-on learning.

The methodology of the project encompassed rural women and adolescent girl’s
identification, the design and delivery of the training demonstration and post-training
feedback collection. To expand the scope of the project, the initiative also introduced
participants to digital platforms like Mahila E-Haat, Instagram page marketing and
WhatsApp, encouraging them to engage in e- marketing entrepreneurship. This aspect
of the training was crucial in equipping the rural women and adolescent girls with the

necessary tools to market their creations and build their own small businesses.

Impact evaluation focused on assessing the rural women and adolescent girl’s skill
acquisition, their confidence levels and their preparedness for income generation
through fusion jewellery making. The findings revealed notable positive changes
among the rural women and adolescent girls, including enhanced self-confidence,

upgraded skills and a strong motivation to pursue jewellery-making on their own. A



considerable number of the rural women and adolescent girl’s showed interest in
launching their own ventures, highlighting the promise of creative entrepreneurship as

a pathway to sustainable income generation.

The outcomes of this project not only contributed to the skill enhancement of the rural
women and adolescent girl’s but also played a vital role in promoting economic self-
reliance and social empowerment. By combining traditional techniques with modern
touch and marketing strategies, the project highlighted how fusion jewellery making
can serve as a sustainable and empowering pathway for the rural women and adolescent
girl’s to achieve financial independence and break socio-economic barriers. This
project exemplifies the intersection of skill development, marketing strategies, digital
entrepreneurship and women's empowerment demonstrating its potential as a model for

rural empowerment initiatives across India.
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CHAPTER 1
INTRODUCTION

“While cities are filled with tall buildings and busy life, rural areas stay rooted in
tradition, simplicity and self-sufficient living. These villages, located beyond urban
and industrial areas are the backbone of the country's economy. They mainly depend

on farming, animal care and small-scale industries .

~ Inspired by the philosophy of Mahatma Gandhi and rural development

narratives (Ministry of Rural Development, Government of India)

The term ‘rural’ refers to a region situated on the surrounding area of urban, commercial
or industrial zones. Rural regions generally have a lower population density compared
to urban areas. The primary livelihood of residents in these areas is agriculture and

animal husbandry, while cottage industries also serve as a significant source of income.

In India, according to the Planning Commission, any town with a population of fewer
than 15,000 inhabitants are classified as rural. These areas are managed by the Gram
Panchayat instead of a municipal board. Additionally, a large proportion of the male

population in rural communities is engaged in agriculture and related activities.

https://keydifferences.com/difference-between-urban-and-rural.html

Rural women and girls play a pivotal role in sustaining these communities, contributing
significantly to agriculture, household management and cottage industries. Despite their

vital contributions, they often face barriers such as;

e Limited access to education,

e Lack of proper skill development programs,

e Lack of awareness about government schemes,

e Limited access to digital resources and technology,
e Lack of health care facilities,

e Lack of employment opportunities.

These challenges restrict their ability to achieve financial independence and improve
their quality of life. Empowering rural women and adolescent girls through skill
development and creative expression plays a vital role in fostering economic

independence and social growth. In many parts of the world, rural women and girls face


https://keydifferences.com/difference-between-urban-and-rural.html

significant barriers to economic independence, education and social empowerment.
However, opportunities for empowerment through creativity, entrepreneurship and

skill-building can dramatically change their lives.

India is celebrating 75 years of independence through the ‘Azaadi Ka Amrit Mahotsav’,
emphasizing the vision of “Empowered Women — Empowered Nation”. According to
the 2011 Census, 54.6% of India's total workforce is engaged in agriculture and related
activities whereas the workforce participation rate for rural women stands at 41.8%,
which is notably higher than the 35.31% participation rate for urban women (MoSPI,
2017). To bridge the gap between rural challenges and sustainable solutions, skill-
based training plays a crucial role.

One such transformative approach is fusion jewellery, a blend of traditional techniques
and modern design that not only creates unique pieces but also fosters economic
opportunities, self- expression and community development among rural areas.
Jewellery-making has long been an integral part of traditional craftsmanship in India.
The fusion of modern design techniques with traditional art forms creates a unique and
commercially viable craft that caters to contemporary market demands. This project is
designed to provide comprehensive training in fusion jewellery-making, integrating
elements such as beadwork, terracotta, metalwork, resin art and fabric-based designs.
By blending traditional aesthetics with modern trends, this program seeks to empower
women and young girls to create marketable products and establish sustainable income

sources.

The initiative primarily focuses on skill development, entrepreneurship and market
linkage, ensuring that the beneficiaries not only acquire technical expertise but also gain
knowledge in business management, branding and digital marketing. By enabling
access to local and online markets, the project encourages beneficiaries to transition
from artisans to entrepreneurs, contributing to both individual economic growth and
community development. The fusion jewellery training Project is a transformative
initiative that provides rural women and adolescent girls in Vadodara’s villages with an
opportunity to learn, grow and achieve economic independence. By blending tradition
with modern design, this project fosters creativity and entrepreneurship, paving the way

for a sustainable and prosperous future.



In this context, the fusion jewellery training programme for rural women and adolescent
girls residing in nearby villages of VVadodara is a strategic initiative aimed at equipping
the rural women and adolescent girls with specialized skills in fusion jewellery-making
while fostering entrepreneurship and financial stability.

1.1 Transforming from Traditional to Fusion Jewellery

Indian jewellery has a deep-rooted cultural significance that dates back thousands of
years. Indian jewellery was traditionally made with gold, silver and valuable gemstones
that frequently reflected local traditions, religious confidence and familial history. The
designs were complex and symbolic with bangles, kamarbandh, nath and mangalsutra
serving as specific meanings. Each piece was carefully made using techniques like

Kundan, Meenakari, Jadau and filigree (wire-work).

These traditional designs were often reserved for special occasions such as weddings,
festivals and religious ceremonies which is emphasizing their elegance and decorative
appeal. While traditional jewellery continues to hold sentimental and cultural value but
changing lifestyle trends have influenced design preferences over time. Adding charm

to it new design is introduce in market one such trend is of fusion jewellery.

Fusion jewellery refers to a style of jewellery that combines elements from different
cultures, materials or design traditions to create unique and innovative pieces. This type
of jewellery often blends traditional and contemporary styles, incorporating various
influences such as ethnic motifs, modern aesthetics and a mix of metals and gemstones.
The goal of fusion jewellery is to offer a fresh and versatile look that appeals to a wide

range of tastes and can be worn on multiple occasions, from casual to formal.

Many designers now incorporate elements of sustainability and ethical sourcing of
materials. A growing trend is the demand for customized jewellery designed to match
individual preferences. People now look for unique pieces that showcase their personal
style. The modern jewellery industry also heavily features the use of diamonds,
platinum and coloured gemstones, with consumers moving toward more versatile,

daily-wear pieces such as simple earrings, bracelets and rings.

In this context, fusion jewellery serves as a powerful medium for entrepreneurship and
skill development, especially when introduced through structured training programs.

By combining traditional craftsmanship with modern design elements. fusion jewellery

3



can offers income-generating opportunities while promoting artistic innovation.
Training in fusion jewellery making not only enhances creativity but also equips
individuals; especially rural women and adolescent girls with the skills needed to

establish sustainable livelihoods.

1.2 Skill Development amongst Rural Women and Adolescent Girls

Developing practical skills plays a vital role in empowering rural women, enabling
them to overcome economic challenges and improve their quality of life. Skill
development programs equip rural women and adolescent girls with the knowledge and
techniques needed to generate income, build confidence and foster independence. Skill
development initiatives bridge this gap by equipping them with practical knowledge,

technical expertise and entrepreneurial skills.

Enhance Enhar-lced
Cre ativity Practical
Knowledge

Boosted Self-
Esteem and
Confidence

Skill
Development

Better Quality
life

Improved
Leadership
Skills

Increased Job
Opportunities

Figure 1: Skill Development in India

This empowerment not only transforms their individual lives but also brings positive
changes to their families, communities and society at large. By providing them with
relevant skills, rural women and adolescent girls can gain access to better livelihood
opportunities, improve their financial stability and contribute more actively to their
families and communities. Skill development not only enhances their technical abilities
but also builds confidence, improves decision-making skills and empowers them to
become self-reliant. By investing in skill development, rural women and adolescent
girls are empowered to break free from traditional constraints and work toward

achieving greater independence and social recognition.
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In India, skill development is vital for empowering marginalized/ weaken groups,
especially rural women and adolescent girls. Training programs that focus on crafts,
entrepreneurship and digital literacy enable women to access better job opportunities,

generate income and participate actively in economic growth.

Skill development initiatives provide a pathway to overcome many challenges by

offering training in areas such as:

e Empowering rural women and adolescent girls through creative skills like
beading, fusion jewellery making, embroidery etc. that can allow them to
generate income from home.

e Traditional marketing skills enables them to connect with consumer and
promote their products effectively.

e Skill development helps women build leadership qualities, decision-making
skills and social confidence. This encourages active participation in community
activities and promotes gender equality in society as whole.

\By expanding skill building opportunities in these areas, rural women and adolescent
girls can achieve personal growth, economic independence and improved their social
status. When rural women and adolescent girls receive inspiration, support and
encouragement, they can run successful and sustainable businesses. In India, both the
central and state governments have many programs to promote and support rural
women and adolescent girl’s entrepreneurs. The Indian government has also
implemented policies to create a supportive environment for rural women and
adolescent girls through financial and social measures and ensuring they have equal
access to social, political and economic development. The Ministry of Labour and
Employment has introduced various vocational training and income generation
programs for rural women and adolescent girls, setting up regional vocational training
centres to enhance entrepreneurial skills. Some of the key income-generating activities

supported through these programs include: https://msde.gov.in/en/schemes-initiatives/schemes-

initiatives-through-DGT/vocational-training-programme-for-women

J;}‘; ﬂ;‘g Sewing Classes | | Beauty Parlours Ifda:hdf; dCeI :S:ZE Dress Making

Figure 2: Key Income-Generating Activities


https://msde.gov.in/en/schemes-initiatives/schemes-initiatives-through-DGT/vocational-training-programme-for-women
https://msde.gov.in/en/schemes-initiatives/schemes-initiatives-through-DGT/vocational-training-programme-for-women

One of the significant income-generating activities supported under these initiatives is
jewellery making. One such transformative avenue is fusion jewellery, a blend of
traditional craftsmanship and modern design that not only creates stunning, unique
pieces but also fosters economic opportunities, self-expression and community

development.

Fusion jewellery, which combines traditional materials, techniques and cultural
elements with contemporary design, is gaining popularity as both an art form and a
business model. For rural women and girls, this art form presents an opportunity to
learn new skills, develop their creative talents and generate income while preserving
their cultural heritage. This initiative focuses on empowering rural women and girls by

offering them the tools and knowledge to design and produce fusion jewellery.

1.3 Significance of Fusion Jewellery in Modern Times

Fusion jewellery holds a special place in today’s fashion industry as it seamlessly
blends traditional artistry with contemporary trends. This unique combination allows
for the creation of versatile, stylish and culturally rich accessories that appeal to a wide
range of customers. The use of diverse materials such as beads, threads, metal wires,
stones and fabric not only enhances the aesthetic appeal but also makes the jewellery
lightweight, comfortable and suitable for daily wear. Additionally, incorporating
recycled and eco-friendly materials promotes sustainability, aligning with modern

consumers’ growing preference for ethical fashion.

One of the key advantages of fusion jewellery is its adaptability to various fashion
trends and occasions. Whether paired with ethnic attire or modern outfits, these
accessories add a distinctive charm, making them a preferred choice for customers

looking for unique, handcrafted pieces. https://www.matterofform.com/news/articles/jewellery-

industry-trends

In today's world, jewellery plays a significant role in a woman’s life, serving as more
than just an accessory. It is a powerful means of self-expression, emotion and style.
From enhancing everyday outfits to celebrating milestones, jewellery holds immense
Jewellery holds immense value for the modern woman, serving as a powerful medium

of self-expression and identity. From delicate necklaces to bold statement rings, each


https://www.matterofform.com/news/articles/jewellery-industry-trends
https://www.matterofform.com/news/articles/jewellery-industry-trends

piece reflects personal style, preferences and confidence. It enhances outfits, adds
elegance and helps women feel more polished and self-assured. Jewellery also carries
emotional significance, often tied to important life moments such as birthdays,
anniversaries, or family traditions. Pieces that are passed down through generations or
exchanged during special occasions hold deep sentimental value, representing love,

commitment and shared memories.

Beyond appearance, jewellery has cultural and social importance, symbolizing heritage
and connecting women to their roots. In many traditions, specific pieces are worn
during festivals, weddings, or religious ceremonies, reinforcing social identity and
family values. Additionally, modern women are increasingly drawn to sustainable and
ethically made jewellery, crafted using eco-friendly materials and fair labour practices.
Choosing such pieces allows them to align their fashion choices with their commitment

to environmental responsibility and social ethics.

1.4 Characteristics of Fusion Jewellery

Fusion jewellery is a unique blend of traditional and modern styles, making it a popular
choice for those who value creativity and innovation. It combines cultural influences,
diverse materials and contemporary designs to create visually appealing and

meaningful pieces.

‘ Cultural Blending ’

Materials

( Combination of various w

( Versatile Styling ’

( Occasional Wear ’

Figure 1: Characteristics of Fusion Jewellery



A key feature of fusion jewellery is cultural blending. It merges design elements from
various traditions—such as Indian motifs like mandalas and fancy patterns—with
minimalist European styles, resulting in jewellery that is both timeless and fashionable.
Another notable aspect is the use of mixed materials. Traditional metals like gold and
silver are combined with non-traditional elements such as wood, ceramics, glass and
synthetic materials. This makes the jewellery lightweight, affordable and distinctive.
Fusion jewellery is also recognized for its bold and experimental designs. It often
features asymmetrical patterns, modern aesthetics and innovative shapes that push
creative boundaries. Customization and personalization further enhance its uniqueness.
Many pieces reflect personal stories or cultural heritage through selected gemstones,

initials, or meaningful symbols.

Beyond aesthetics, fusion jewellery carries symbolism and storytelling. Designs often
represent cultural values, emotions, or life experiences, giving each piece deeper
meaning. Its versatility allows it to be worn for both casual and formal occasions,
complementing traditional as well as modern outfits. Skilled craftsmanship is essential
in fusion jewellery-making. Artisans blend traditional techniques with modern tools to
create durable, high-quality pieces. The fine attention to detail adds to the uniqueness
of each creation. Overall, fusion jewellery celebrates diversity and artistic expression.
It balances tradition with innovation and evolves with changing fashion trends while

preserving cultural essence, making it a valuable part of modern jewellery design.
1.5 Marketing: A Key Driver for Entrepreneurial Growth

Marketing is the backbone of any successful business, helping to bridge the gap
between products and potential customers. It involves understanding consumer needs,
market trends and effective strategies to promote and sell products. A well-planned
marketing approach enhances brand visibility, builds customer trust and ultimately

drives business growth. https://www.professionalacademy.com/blogs/marketing-theories-the-

marketing-mix-from-4-ps-to-7-ps/

In today’s digital age, marketing has evolved beyond traditional advertising to include
online platforms, social media engagement and e-commerce integration making it more
accessible and impactful. Platforms such as Instagram, Facebook and WhatsApp enable
small business owners to showcase their products, engage with customers and expand

their reach beyond local markets. Digital marketing tools, including content marketing,
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influencer collaborations and paid advertisements, provide cost-effective ways for
entrepreneurs to promote their offerings and generate leads. Marketing facilitates
business growth by creating opportunities for networking and partnerships.
Entrepreneurs can participate in trade shows, exhibitions and online marketplaces to
connect with potential customers, investors and business collaborators. These
opportunities not only increase sales but also open doors for scaling the business
through new collaborations and market expansions. Entrepreneurs can explore
partnerships, collaborations and new market opportunities by analysing consumer

behaviour and market trends.

Marketing is especially transformative for rural women and adolescent girls,
empowering them with opportunities to reach a broader audience, increase their income
and achieve financial independence. By equipping rural women with marketing skills,
they can effectively decide price, promote and sell their products which will leading to
financial independence and sustainable entrepreneurship. By integrating marketing
education, digital literacy and business strategy, these women and adolescent girls will
not only be transforming their lives but they will also be contributing to the economic
development of their communities. Therefore, marketing plays a pivotal role in turning
their skills into thriving businesses, helping them achieve financial independence, self-

reliance and a promising entrepreneurial journey.

In addition, marketing education equips entrepreneurs with critical decision-making
skills, enabling them to assess market demand, evaluate competitors and strategically
position their products. Understanding these market dynamics helps in identifying niche
opportunities and adapting offerings to changing consumer preferences. For rural
women and adolescent girls, this knowledge fosters confidence in navigating the
business world, encourages innovation in product development and strengthens their
ability to make informed choices. As a result, they become proactive contributors to
their own growth and that of their communities.



1.6 Justification

1.6.1 Justification of the Project

In India, rural women and adolescent girls face significant socio-economic challenges
including unemployment, financial dependence, lack of skills and restricted access to
opportunities for economic growth. Despite constituting a major portion of the
population, their involvement in development activities remains low due to societal
norms, financial constraints and limited awareness about available support systems.
Many rural women rely on male family members for financial stability, which increases
their vulnerability and restricts their independence. Adolescent girls often have limited

access to skill-based education and economic opportunities.

In recent years, the jewellery industry has witnessed a notable change in consumer
behaviour, particularly in India. While traditional jewellery, characterized by gold,
silver and precious stones was once the preferred choice, contemporary fashion trends,
altering lifestyles and increasing economic awareness have led to a growing preference
for unique, handcrafted and eco-friendly jewellery. Modern consumers seek jewellery
that stands out and fusion jewellery- blending traditional techniques with modern
designs perfectly aligns with this trend by offering a unique fusion of cultural heritage
and modern looks. Rising gold prices have led many consumers, particularly young
professionals, women and youth to opt for affordable yet stylish jewellery that can be
worn daily. This shift in consumer behaviour has resulted in increased investment in
multiple fashion pieces rather than a few expensive ornaments. Social media platforms
like Instagram, Pinterest and Facebook have played a pivotal role in shaping jewellery
trends. Customers today prefer visually appealing, Instagrammable jewellery that
complements their outfits and enhances their social media presence. Influencers and
celebrities promoting unique jewellery styles have further driven interest in fusion

jewellery.

To address these challenges, skill development through income generation
opportunities is essential for empowering rural women and adolescent girls. Providing
hands-on training can help them develop skills, gain financial independence and
contribute to their families and society. This project focuses on empowering rural
women and adolescent girls through fusion jewellery-making skills such as creating

necklaces, earrings, bracelets, bangles and more. The project aims to enhance their
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economic status, encourage self-reliance and promote sustainable livelihoods, while

also providing them with the opportunity to earn from home.

1.6.2 Justification of the Sample

In rural areas, financial responsibility often falls primarily on male members of the
household, while women remain financially dependent despite their potential to
contribute. As the cost of living continues to rise, it is becoming increasingly essential
for women to engage in income-generating activities. However, a lack of access to
education, limited employment opportunities and restricted financial resources prevent
many rural women from achieving economic independence. The selected sample—
rural women and adolescent girls represents a demographic that, if provided with the
right training and support, can significantly contribute to their family’s financial
stability while fostering personal and community growth. Skill-based entrepreneurship
has emerged as a powerful tool for empowering marginalized communities, particularly

women, by equipping them with the necessary tools for self-sustenance.

This project focuses on training rural women and adolescent girls in fusion jewellery
making, equipping them with a valuable skill to generate income from home. Jewellery
production requires minimal financial investment yet offers significant economic
potential. The flexibility of this trade allows women to balance household
responsibilities while earning, enhancing their self-confidence and financial
independence. This, in turn, strengthens their role in household and community

decision-making.

Rural women often face limited formal employment opportunities due to educational
barriers and cultural constraints that restrict work outside the home. By introducing a
home-based livelihood, this project offers a practical alternative that enables women to
work within their comfort zones and on their own terms. Engaging adolescent girls
prepares them for future independence and reduces their vulnerability to early marriage
and dependency. Early skill development lays the foundation for generational change.
Women’s earnings are often reinvested into their families, improving education,
healthcare and overall household well-being. Thus, the initiative not only empowers

individuals but also contributes to broader community development.
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In conclusion, the selection of rural women and adolescent girls for this project is both
strategic and impactful. Their inclusion ensures that economic opportunities are
extended to those traditionally marginalized, allowing them to become self-reliant and
active contributors to their families and communities. By focusing on this specific
demographic, the project maximizes its potential for social and economic impact,
paving the way for a future where rural women and adolescent girls can develop

independently.

1.6.3 Justification for Selecting Fusion Jewellery as the Product

Fusion jewellery has been chosen for this project due to its unique ability to blend
traditional craftsmanship with modern aesthetics, making it both culturally meaningful
and highly marketable. This combination preserves the rich artistic heritage of
jewellery-making while aligning with contemporary fashion trends, appealing to a
broad customer base. The success of any income-generation initiative relies heavily on
selecting a product that is in demand and commercially viable—fusion jewellery meets

both criteria.

A significant advantage is the easy and affordable availability of raw materials such as
metals, beads and stones, which can be sourced locally. This reduces production costs
and supports local economies, making the process accessible and sustainable. The
minimal financial investment required further adds to its suitability, as the craft can be
practiced from home without expensive infrastructure or machinery. This makes it ideal
for rural women and adolescent girls who may lack access to traditional employment
opportunities. The market potential for fusion jewellery is also strong. With rising
demand for handcrafted, custom-designed pieces that reflect both tradition and
innovation, artisans can tap into local as well as online markets. Platforms like social
media and e-commerce sites enable them to reach a broader audience and generate
consistent income. Moreover, the techniques involved are simple and can be mastered
through short-term training, even by beginners. The growing demand for handcrafted
jewellery in local and online markets makes this skill highly marketable and
sustainable. The learning process focuses on design principles, material handling and
finishing skills, enabling beneficiaries to create quality products within a short span.
The craft's simplicity, coupled with creative expression, makes it an effective medium

for empowerment and skill development. A structured training and mentorship system
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further strengthens the initiative, ensuring rural women and adolescent girls not only
learn the craft but also understand basic business practices, marketing strategies and
product innovation. This holistic approach builds entrepreneurial confidence and long-
term sustainability. By choosing fusion jewellery, the project promotes self-reliance,
creativity and financial independence among rural women and girls. It also helps

preserve traditional techniques while meeting modern market demands.

1.6.4 Justification for selecting Fusion Jewellery Project in
Department of Extension & Communication

The Department of Extension and Communication is dedicated to enhancing education,

communication and community development. Through a variety of action-oriented

projects, the department strives to create better livelihood opportunities and improve

the overall quality of life, especially for women in rural areas.

The department’s work is broadly categorized into two key areas: Extension and
Communication. The Extension aspect focuses on organizing skill development and
Income-generation training programs. These initiatives aim to bring about positive
behavioural and practical changes, particularly among rural women, by equipping them
with relevant knowledge and marketable skills. On the other hand, the Communication
segment is concerned with strengthening the flow of information and knowledge

sharing through effective and creative communication strategies.

In alignment with these objectives, the Fusion Jewellery Project serves as a powerful
tool for women’s empowerment. By teaching women, the art of crafting fusion
jewellery that combines traditional techniques with modern aesthetics, the project
encourages creativity while also offering a sustainable income source. It not only helps
in preserving cultural heritage through artistic expression but also supports the
department’s vision of fostering self-reliance and economic independence among

women, thus contributing to community development in a meaningful way.
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1.7 Objectives of the Project

1. To equip women and adolescent girls with the technical skills required for fusion
jewellery making.

2. To foster a sense of empowerment among women and adolescent girls by
providing them with opportunities for economic self-sufficiency and creative
expression.

3. To train women and adolescent girls in blending traditional jewellery making
techniques with contemporary designs.

4. To establish a supportive community where women and adolescent girls can share
knowledge, collaborate and inspire each other through their craft.

5. To facilitate access to markets (offline and online) and opportunities for the sale
of their jewellery creations, thereby generating income and promoting

entrepreneurship.

1.8 Operational Definition

Fusion Jewellery: A unique and innovative type of jewellery that combines traditional
craftsmanship with modern design elements, incorporating a blend of different

materials, techniques and styles to create a distinctive and artistic piece.
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CHAPTER 2
REVIEW OF LITERATURE

A literature review critically examines existing research to understand past studies and
identify gaps in knowledge. It provides a foundation for the present action project,
"Elevate and Create: Empowering Rural Women and Adolescent Girls through Fusion
Jewellery." The project worker explored relevant studies and projects from the
Department of Extension and Communication Library and reliable online sources like

Google Scholar.
This chapter is divided under the two categories:

1. Studies & Projects conducted in India
2. Studies & Projects conducted in Abroad

Selected Studies & Projects highlights the
following:

06
Studies &

v

Projects — Entrepreneurship Skills
conducted in
India \
Jewellery Making Skills
08
Total Selected N
Studies & Projects . .
02 Marketing & E-marketing
Studies &
Projects )
conducted in Skills Development
Abroad
N
Income Generation Activities
N
| Hands on Training

Figure 4: Selected Studies and Projects Highlights
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2.1 Studies & Projects conducted in India

@ Jain (2024), conducted A Study on Skill Development Among Rural Women for
Establishing Enterprise through the Development of Handmade Jewellery. The
objective of the study was to empower rural women by providing skill development
training in handmade jewellery making. A purposive random sample of 30 respondents
from Nela Village, Udaipur was selected as sample for the study. A month-long training
program was conducted to teach respondents various jewellery making skills. To help
respondents in learning, a booklet and a video instruction called Handmade Jewellery:
A Step-by-Step Guide was created and the video was posted on YouTube also. Data
was analysed using frequency, percentages and mean percentage scores from a self-

developed skill evaluation test to evaluate the efficacy of the intervention package.

Findings of the study revealed that 63.33% of respondents were between the ages of
26-35 years, with 73.33% being uneducated. All participants belonged to the scheduled
caste category, with 80% being housewives and 20% students. The mean rating score
for the intervention package ranged between 3.5 and 4.0 out of 5, indicating that it was

considered "very good" in all evaluation criteria.

The study focused on different types of handmade jewellery, including Gotta Patti
jewellery, mirror-embroidered jewellery, artificial flower jewellery, beaded jewellery
and silk thread bangles. The training was conducted using a lecture-cum-demonstration
method and the skill assessment results showed a remarkable 92.82% improvement in
overall skill development among the respondents. The participants demonstrated a
strong willingness to learn new skills, which significantly contributed to their

successful training outcomes.
https://krishikosh.egranth.ac.in/server/api/core/bitstreams/253d3200-4b16-472c-93df-
f93832e00d3c/content

@é Patel & Parmar (2024) conducted A study on Women Entrepreneurs in
Vadodara to examine the characteristics, challenges and opportunities faced by female
business owners in the Vadodara city. The study aimed to understand the financial,
social and institutional factors contributing to the rise of women entrepreneurs in
Vadodara. A sample of 30 women entrepreneurs from various industries including,

healthcare, education, fashion, agro-food processing and information technology was
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selected for the study. The study utilized both primary and secondary data sources.
Primary data was collected through structured questionnaires distributed among female
entrepreneurs, while secondary data was obtained from government reports, industry
publications, academic studies and online sources focusing on women's

entrepreneurship.

The findings revealed that 60% of respondents were between the ages of 2540 years,
with 68% having at least a basic level of education. The research also highlighted major
challenges including limited access to funding (66%), balancing family responsibilities
(58%) and market competition (72%). The study examined various government
initiatives, financial aid programs, mentorship opportunities and business incubators
available in Vadodara to support women entrepreneurs. The role of non-profit
organizations and trade associations in fostering a supportive ecosystem for women-led
businesses was also explored. The study concluded that networking opportunities,
digital marketing strategies and skill development programs play a pivotal role in the
success of women entrepreneurs. The participants expressed a strong willingness to
expand their businesses through e-marketing and online platforms. The research
emphasized the need for continued policy support, training initiatives and access to

financial resources to sustain and grow women-led enterprises in Vadodara.
https://ijrpr.com/uploads/VV51SSUE4/IJRPR24824.pdf

@ Raval (2019) conducted An Action Project on Training Rural Women in Using
Marketing and E-Marketing Techniques for Income Generation. The objective of the
project was to empower rural women by providing training in marketing and e-
marketing techniques to help them sell their products and generate income. A sample
of 33 women from Karodiya village of VVadodara was selected as sample for the project.
A training program was designed as part of the project to teach women how to market
their products effectively using online platforms. The training focused on WhatsApp,
Facebook and online shopping applications as cost-effective means of expanding
business outreach. The effectiveness of the training was assessed through feedback and
evaluation with data analysed based on participant’s reactions, acceptance levels and

business expansion outcomes.
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The findings of the project revealed that the participants were between the age group of
26 and 35 years and showed enthusiasm and acceptance towards technology. Women

found

e-marketing more convenient as it required minimal investment, time and special skills.
The training led to notable outcomes: four women created WhatsApp groups and seven
women created Facebook pages for selling their products. The project highlighted that
women were able to balance their businesses with household responsibilities and felt

more independent and confident after learning marketing skills.

The findings concluded that rural women entrepreneurs, equipped with marketing
knowledge and digital skills were able to expand their businesses, increase their
customer base and gain financial stability without disrupting their family roles. The
project also highlighted the importance of digital literacy and marketing training in

empowering women economically and fostering entrepreneurship in rural areas.

@ Panchal (2019), conducted An Action Project titled Training Rural Women for
Jewellery Making in Karodiya Village, Vadodara District. It aimed to empower rural
women through income-generating activities. The project focused on training 24
women respondents in artificial jewellery making while assessing their responses to the
training program. This project highlighted the critical role of skill development in rural
women's empowerment advocating for collaborations between NGOs and Self-Help
Groups (SHGS) to create sustainable income opportunities for women.

The findings highlighted that the project had a significant impact on the women’s
economic empowerment by providing them with skills to generate income, which could
be used for children’s education, family healthcare and improving their standard of
living. The project also emphasized the importance of participatory approaches in
extension education and demonstrating that hands-on training in jewellery making
enhanced women’s self-confidence and financial independence. Additionally, the
project revealed that rural women were eager to utilize their leisure time productively
rather than engaging in passive activities like watching television or gossiping. It can
be concluded from the project that economic independence combined with self-

confidence and led to the overall upliftment of women and their communities.
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@ Jani (2013) conducted an action project titled An Action Project in Limda
Village of Waghodia Taluka on Promotion of Income Generation Activities Amongst
Selected Women. The primary objective of the project was to promote income
generation through selected handicraft products such as rakhis, friendship bands,
copper wire earrings and diyas. A sample of 50 women from Limda Village, Waghodia
Taluka, Vadodara was selected for the study. The selection process involved door-to-
door visits conducted by the project worker along with a community volunteer. The
methodology included home visits, rapport building and selection based on socio-
economic status where the families were primarily dependent on a single male earning
member. The training aimed to enhance participants' skills, knowledge and motivation

toward income generation.

The findings highlighted that the participants learned new handicraft skills and
developed an understanding of marketing concepts. The majority of participants
showed enthusiasm for the training and the project successfully encouraged them to
engage in income-generating activities. It can be concluded from the project that the
intervention positively influenced women's economic participation by equipping them
with skills in handicraft production. The active involvement of a community volunteer
played a crucial role in identifying and motivating the participants ensuring a targeted

approach to empowering low socio-economic status women.

2.2 Studies & Projects conducted in Abroad

@ Yesmin, Rahman, Miah and Akhter (2014) conducted A Study titled Training
Need of Rural Women Participating in Income Generating Activities of SUS to analyse
the scope of training required by rural women involved in Income Generating Activities
(IGAs) supported by Sabalamby Unnayan Samity (SUS). The study based on 105
respondents from ten villages in the Sadar Upazila of Netrokona district. Findings of
the study reveals that 92% of the women had a high training need, especially in cottage
and handicraft production. The study used the descriptive survey method for data
collection and analysis. The study further identified that education level, farm size,
participation in IGAs and access to credit were positively correlated with training needs
whereas age showed a negative correlation- younger women exhibited a higher demand

for training compared to older participants.
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The findings further suggested that women with higher participation in IGAs required
more training and emphasizing the need for continuous and structured skill
development programs. Additionally, the study highlighted the role of formal and
informal literacy programs in enhancing entrepreneurial success among rural women.
This research emphasized the importance of targeted training interventions to maximize

the effectiveness of IGAs and promote economic self-sufficiency among rural women.
http://dx.doi.org/10.3329/pa.v18i2.18384

@ Joseph (2013), conducted A Study titled Effects of Marketing Strategies on
Entrepreneurial Development to examine the impact of marketing strategies on
business growth and how much advertising affects sales growth. A survey research
method was adopted using a cross-sectional design, where structured Likert scale
questionnaires were distributed to four categories of respondents Trading, Service
Firms, Manufacturing and Retailing within Ikeja, Lagos State, Nigeria. According to
findings of the study, marketing approaches especially promotions had a significant
impact on sales growth. It was also observed that enterprises overall profitability was
positively affected by direct distribution channels. These findings focused on the crucial

role of marketing strategies in entrepreneurial success.

The study concluded that entrepreneurs should prioritize customer satisfaction and
engage in aggressive marketing promotions through digital and traditional media and
create niche markets for their products. Additionally, it was recommended that the
government should develop policies to encourage enterprises to adopt effective

marketing strategies as no enterprises can thrive without a strong marketing approach.

https://eprints.covenantuniversity.edu.ng/6595/1/EFFECTS%200F%20MARKETING%20STRATEGI
ES%200N%20ENTREPRENEURIAL%20DEVELOPMENT .pdf

2.3 Trend Analysis

e The selected studies and projects covered in the review were conducted between
the years 2013 to 2024.

e The reviewed studies and projects were carried out in various countries,
including India, Bangladesh and Nigeria.

e Sample sizes in the selected studies and projects ranged from 24 to 120
respondents, with participants mostly aged between 21 years to 61 years.
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Survey methods, training interventions and both primary and secondary data
sources were used as methods in the reviewed studies and projects. Tools such
as structured questionnaires, booklets and video tutorials were commonly used.
The reviewed studies and project aimed to enhance technical skills in jewellery
making, promote entrepreneurial opportunities for women and encourage
economic self-sufficiency through skill development.

The major findings revealed that training in jewellery making significantly
enhanced women's entrepreneurial skills and promoted financial independence.
Digital promotion strategies, particularly through social media platforms like
WhatsApp and Facebook were found to be helpful for rural women to expand
their businesses at minimal cost. Additionally, government support, financial
aid and mentorship were identified as crucial factors in empowering women
entrepreneurs. Hands-on training contributed to improving financial self-

reliance, confidence and the ability to support families.

Benchmarking Excellence: A Comparative Review of Selected Studies

and Projects Vs. Proposed Project

Existing studies and projects focused on

traditional or artificial jewellery.

Empowerment should begin at early
stage. Most studies and projects focused

on women.

(Vs.)

The fusion jewellery an innovative blend
of traditional and contemporary styles

remains unexplored.

()

The proposed project also aims to train
adolescent girls for their future

upliftment.

Most studies and projects selected
emphasized training but often missed out

on digital marketing strategies.

In existing studies and projects selected it
was discussed about marketing, but the

aspect of sustainability was missing.

(v )

(v )

The proposed project provides e-
marketing training, helping women and
adolescent girls manage digital platforms

like Instagram, WhatsApp, Meesho and

Amazon along with exhibitions.

The proposed project offers mentorship
and market connections to help women
and adolescent girls to build and sustain

successful businesses for long-term.
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2.4 Review Conclusion

It can be concluded from the collected reviews that the importance of skill development,
digital marketing, and entrepreneurship in empowering rural women and adolescent
girls. The selected studies and projects emphasized that hands-on training in jewellery
making, e-marketing strategies, and related skill development activities play a crucial
role in promoting income generation and self-independence. While many focused on
traditional jewellery and marketing, there is a growing need to incorporate fusion
jewellery, digital marketing, and early-stage skill development for long-term
sustainability. Findings suggest that government support, mentorship, and structured
training programs can enhance women's economic participation. This chapter provides
a basis for understanding the impact of fusion jewellery training and digital marketing
in promoting entrepreneurship among rural women and adolescent girls. The insights
gained from the reviewed studies and projects positively support the action project
objectives of empowering this demographic through fusion jewellery and e-marketing
techniques for sustainable income generation.
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CHAPTER: 3
METHODOLOGY

Fusion Jewellery is more than just an ornament- it is an expression of culture, creativity
and identity. For many rural women and adolescent girls, it also holds the potential to
become a source of livelihood and empowerment. The project "Elevate and Create:
Empowering Rural Women and Adolescent Girls through Fusion Jewellery" was
designed with the vision in mind of equipping rural women and adolescent girls with

skills in fusion jewellery making and fostering their entrepreneurial journey.

The initial phase in implementing a project effectively was to organize its activities in
advance. In order to ensure that the objectives were achieved within the specified time
frame, this plan of action worked as the road map, guiding the steps of implementation.
It included a list of tasks that were set to be completed within a specific time frame.

The steps followed for the successful completion of the project are outlined in the

following stages, which are covered in this chapter.

' [ Planning ]

Phase 01
Conducting the Training
Program

—>[ Execution -

Phase 02
Marketing and e-
Marketing Skills

—'[ Evaluation ]

Figure 5: Steps Followed: A Pathway to Success
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3.1 Planning of the Project

The foundation of any project lies in effective planning as it plays a vital role in
achieving concise and desirable results. To achieve precise and effective results,
accurate and methodical planning is essential, which involves establishing clear
objectives, formulating strategic work plans to successfully achieve the desired goals.
The smooth, orderly and systematic progress of the entire project is ensured by proper
planning, which also helps the project managers to effectively supervise and handle a

variety of tasks or activities.

Planning is crucial in the success of a project at every level. It provides a framework
that ensures all tasks are completed within the allocated time. The project worker must
identify what, where, when, how and who for each task to ensure a structured execution
process. The project worker followed the specified processes to ensure proper planning

and execution of the project. (Refer Appendix: 1(C) for the Plan of Action)

3.1.1 The Journey from Internship to Fusion Jewellery: A
Collaboration with Reliance (RIL) CSR, Vadodara

3.1.1.1 Undertaking an Internship

The journey towards initiating a fusion jewellery project started with an internship
focused on skill development and empowerment. The internship served as a learning
phase where interns gained hands-on experience in a specific domain, such as fabric
jewellery making, while also understanding the socio-economic landscape of the

community.

3.1.1.1 Internship in Collaboration with RIL CSR, Vadodara: The internship was
undertaken under the Corporate Social Responsibility (CSR) initiative of a
reputed organization, such as Reliance Industries Limited (RIL), Vadodara. The
project typically focused on women’s empowerment, rural development and

sustainable skill-building.

3.1.1.2 On-Ground Learning: The intern works closely with beneficiaries women and
adolescent girls from villages like KankariaPura, Angadh. Through practical

training sessions, they learn essential techniques related to fabric jewellery.
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KankariaPura

Village, Angadh

Focused on

Fabric Jewellery

A total of 25

beneficiaries

Figure 6: Collaboration with RIL CSR, Vadodara: Internship to Project

3.1.1.3 Understanding Community Needs: During this phase, the intern observed the
challenges faced by rural women and adolescent girls and identifies gaps in

skills and noted the market potential for handmade jewellery.
3.1.2 Identifying the Scope for a Fusion Jewellery Project

During the internship, the intern identified an opportunity to innovate by blending
traditional fabric jewellery with contemporary or fusion designs. Fusion jewellery
integrates different materials, techniques and styles thereby making the products more

marketable and appealing.

3.1.3 Evaluating Market Trends

During the RIL CSR, Vadodara internship project on fabric jewellery, it was observed
that while rural women and adolescent girls showed their great interest but there was a
gap in advanced skills and techniques required to refine their jewellery making abilities.
This highlighted the need for a more structured training program focusing on jewellery
making and led to the expansion of the project from basic fabric jewellery to fusion
jewellery techniques to align with evolving market trends. To ensure fusion jewellery
could serve as a viable product for income generation and be aligned with market needs
a market survey was conducted to assess demand trends and feasibility. The growing
popularity of fusion jewellery- a blend of traditional techniques with modern designs

emphasized its market potential.
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Based on this, a list of fusion jewellery products was finalized for training, considering
factors such as ease of learning, raw material availability, target customer preferences,
affordability and uniqueness. This strategic approach ensures that rural women and
adolescent girls can confidently create and sell high quality fusion jewellery products

that cater to market demands.

3.1.4 Selection of Products for the Project

To enhance the jewellery making skills of rural women and adolescent girls, fusion
jewellery was chosen as the project's focus. Products were selected based on market
trends, customer preferences and cost-effectiveness along with both commercial
viability and creative appeal. A structured approach was adopted to make the training
accessible and practical, considering factors like raw material availability and ease of
learning. By balancing creativity with market demand, the project aimed to equip the
rural women and adolescent girls with sustainable skills, enabling them to produce and
sell high quality fusion jewellery. The finalized fusion jewellery products for the

training program are outlined in the following diagram.

Finalized Fusion Jewellery Products for the Training Program:

Necklaces with Fabric Jewellery such

Thread Bangles with . Hand-Painted Jewellery,

beads, stones and . as earrings and . .
mirror work like earrings and pendants

pearls necklaces
Earrings with a Hair Accessories,
Crochet Jewellery, such as combination of Decorative Safety including hair chain
Hair pins and earrings stones, pearls and Saree Pins earrings, hair sticks, and
charms hair strings
Bracelets with Anklets with beads,
ANTED multicolored charms bells and stones

Figure 7: Finalized Fusion Jewellery Products for the Training Program

3.1.5 Preparing the Proposal for the Fusion Jewellery Project

After completing the internship and gathering essential data, the next step involved
drafting a formal proposal for a full-scale action project.

This Fusion Jewellery Project aims to train 25-30 women artisans over three months by

equipping them with skills to create fusion jewellery such as integrates fabric with
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metal, beads and stones The project will be implemented in three phases: Phase 1 —

Training Sessions, Phase 2 — Product Development and Phase 3 — Market Linkages

The project requires funding for materials, training and marketing to ensure
sustainability. Expected outcomes include economic empowerment, skill enhancement

and promotion of rural entrepreneurship through sustainable artisan crafts.

Table 1 Estimated Budget for the Training Program

Sr.No Title Total
Raw Material (like; beads, stones etc.) for the Fusion Jewellery
1 i . . 15,000
Making, Packing Material
2 | Developing IEC Materials 4,000
3 | Hiring services of Expert in Fusion Jewellery Making 2,000
4 | Travel Expense 3,500
Total | 24,500

3.1.6 Seeking Proposal Approval and Support

Once the proposal was drafted, it was submitted to the RIL CSR department and
relevant authorities for approval. (Refer Appendix 01(B) for Permission Letter)

3.1.6.1 Presentation to Stakeholders: A formal meeting was conducted to present the

proposal, showcasing the feasibility and potential impact.

3.1.6.2 Addressing Queries: Questions regarding budget allocation, project

sustainability and expected outcomes were clarified.

3.1.6.3 Approval and Funding: the project secured the necessary resources for
conducting training sessions, purchasing raw materials and providing

mentorship to the identified beneficiaries by seeking financial support.

3.1.7 Selection of the Target Group and Villages

The women and adolescent girls, selected from the initial internship batch along with
new beneficiaries, were enrolled. The beneficiaries were selected based on their interest
for fusion jewellery making and their need for skill development. The villages chosen
for this initiative were adopted by RIL CSR, Vadodara, ensuring that women and
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adolescent girls from these areas could benefit from skill-building opportunities and

help them in empowering with the knowledge to achieve financial independence.

Finalizing the
—{ Group in Angadh

Village
Total
Beneficiaries: 17
(Angadh Village)
Identifying a Forming the Groups
Group of Rural for the Fusion
Women and Jewellery Training
Adolescent Girls Program Total
Beneficiaries: 18
(Karodiya Village)
Finalizing the

— Group in Karodiya
Village

Figure 8: Selection of Target Group and Villages for Project

The projects main beneficiaries were women and adolescent girls from the adopted
villages of RIL CSR, Vadodara Angadh and Karodiya. This collaboration aimed to
empower them by providing training in fusion jewellery making. The project team, in
collaboration with RIL CSR, Vadodara, identified interested rural women and
adolescent girls and organized interactive meetings in both villages to introduce the
training program. These sessions helped them to understand how the initiative could
equip them with valuable jewellery making skills and create income-generating
opportunities. As a result, 17 women and adolescent girls from Angadh and 18 from
Karodiya came forward to participate in the training program, demonstrating

enthusiasm for learning and economic empowerment.

3.1.8 Schedule of the Training Program

A well-structured training schedule was designed to ensure an effective learning
experience for rural women and adolescent girls. These preparations focused on key

aspects such as the training location, time schedule and teaching methods.

Selecting the . Methods and
Training's Location Time Schedule Materials

Figure 9: Schedule of Training Program
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Training Location: The training sessions were conducted at a convenient venue close
to the homes of rural women and adolescent girls. The location was carefully selected
to provide a comfortable learning environment with proper seating arrangements and

adequate lighting.

Time Schedule: The training sessions were scheduled in the afternoon from 2:00 to
5:00 p.m., three days a week. Time was chosen to suit rural women and adolescent girls'

daily routines, ensuring they could attend without disruption.

Conducted 30 Days (4 Weeks) Training Conducted 40 Days (5 Weeks) Training

Training Conducted at Training Conducted at
Angadh Village Karodiya Village

Figure 10: Training Schedule

Methods and Materials: Selecting appropriate methods for teaching was crucial for
achieving the objectives of learning. The project worker ensured clarity and enhanced
understanding by using a variety of methods for teaching including; workshops,
demonstrations and illustrative talks. In addition, audio-visual aids were used to

enhance training and make the sessions more engaging and effective.

3.1.9 Development of IEC Materials for Training

Learning is more interactive and interesting when it combines listening activities, visual
aids and hands-on experiences. Learning materials serve as an essential for improving
understanding and simplifying difficult concepts. For the Fusion Jewellery project, IEC
(Information, Education and Communication) materials such as posters, videos,
illustrative images and written content were prepared to:
] Capture the attention of women and adolescent girls, sparking their interest in
making fusion Jewellery.
] Break down complex concepts into easily understandable visual
representations.
1 Encourage women and adolescent girls to actively participate in the Jewellery

making process.
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1 Make quick and effective summarization of content and making revision easier.

[ Flash Cards were prepared Lo ~ ~
on Profit Calculation, 4Ps of Videos for Training
Marketing strategies and Poster Publicizing about the
types of Marketing, U Necklace Making Instagram page that is
U Business Account Creation exclusively created for this
Flipbook were prepared on || Q Pricing and Costing Training. “ Alankarika
Steps of teaching Bracelets Strategies
and Necklaces. \ N 7

Figure 11: IEC materials Prepared for Training

By incorporating these IEC materials, the project aimed to provide long-term
knowledge and practical skills in fusion jewellery making and marketing skills. (Refer
Appendix 02(D) for the prepared IEC Materials)

3.1.10 Rapport Building with the Target Group

Before beginning the training project, establishing a strong rapport with the rural
women and adolescent girls was an essential step in ensuring the success of the training
program. Building positive trust and fostering open communication helped to create a
positive and supportive learning environment. To achieve this, the project worker
dedicated two days in engaging with the rural women and adolescent girls to understand

their needs, expectations and interests.

The project worker along with the RIL CSR, Vadodara team and local leaders
conducted discussions to elaborate on the various phases of training, income-generating
opportunities and long-term benefits of the fusion jewellery training program. This
interactive approach encouraged enthusiasm and active participation among the rural

women and adolescent girls.

3.1.11 Ethical Consideration

The ethical approval for the project was obtained from the Institutional Ethical
Committee for Human Research (IECHR), Faculty of Family and Community
Sciences, The Maharaja Sayajirao University of Baroda, VVadodara, under the ethical
approval number [IECHR/FCSc/M.Sc./10/2024/11]. The purpose and process were

clearly explained in simple language. Confidentiality of personal data was ensured, and
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all questionnaires were shared only after consent. The committee reviewed and
approved the project proposal and the consent form. A written consent was obtained
from all the rural women and adolescent girls before the commencement of training.
The questionnaires and training evaluations were distributed only after receiving their
informed consent. The confidentiality of all data collected was maintained throughout
the project. (Refer: Appendix 01(A) for Ethical Letter)

3.1.11 Pre-Survey

A pre-survey was conducted to assess the skills and understanding of the rural women
and adolescent girls about fusion jewellery, market and their interest in pursuing
entrepreneurship. This assessment helped tailor the training to the specific needs of the
group and set a baseline for measuring progress of the project.

The following information was gathered through Pre-Survey:

Section 1 Section 2
Demographic Mobile and g
Profile Internet Usage
Pre-survey Covered Section 3
) . Entrepreneurship
Following Sections and Marketing
Awareness
Section 5 Section 4
— Fusion Jewellery E-Marketing and <
Awareness and Social Media
Training Needs Engagement

Figure 12: Overview of Pre-Survey Sections

3.1.11.1 Findings of the Pre-Survey

(Refer to Appendix 03(A) for the list of rural women and adolescent girls in the Pre-

Survey and Appendix 04(A) for the data collection tool used)

Demographic Profile Analysis

71 A majority of the rural women and adolescent girls were in the 15-24 age group,
highlighting an opportunity to engage young women in skill development

programs.
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1 The marital status data shows that 48% of the beneficiaries were married
women, while 52% were unmarried adolescent girls.

1 The educational background shows that most of the rural women and adolescent
girls had at least secondary or higher secondary education, which suggests they
may be capable of learning new skills efficiently.

1 The employment status revealed that most of the rural women and adolescent
girls are housewives or students, indicating a potential interest in learning new

skills for income generation.

Mobile and Internet Usage

1 The data revealed that while mobile phone ownership is common (76%), a
significant proportion (24%) still do not own mobile phone, which may impact
their access to digital learning.

1 Almost (96%) rural women and adolescent girls knew about using mobile
phones and 84% had internet access, making digital training feasible.

1 While 76% of rural women and adolescent girls used social networking apps,
WhatsApp was the most popular platform making it an effective tool for
communication and training.

1 However, a lack of experience in product advertising (64%) and exhibition
participation (60%) suggested a need for training in marketing and showcasing

products.
Entrepreneurship and Marketing Awareness

1 Nearly half of the rural women and adolescent girls (52%) had attended some
form of training in product making, but 48% lacked formal training,
highlighting the need for structured learning programs. The survey revealed that
while some rural women and adolescent girls were already involved in small-
scale product-making activities, many lacked marketing and advertising skills
to expand their reach.

] Nearly more than sixty (64%) per cent of the rural women and adolescent girls
did not had prior experience in product advertising, indicating a gap in
knowledge regarding market promotion strategies. Participation in exhibitions
was low (40%), which revealed that more efforts were needed to encourage

engagement in public sales events.
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E-Marketing and Social Media Engagement

1 Almost sixty-five (64%) per cent of rural women and adolescent girls had some
prior marketing knowledge while more than fifty-five (56%) per cent were
aware of
e-marketing highlighting a need for awareness campaigns and digital literacy
training.

1 Little more than thirty (32%) per cent of the rural women and adolescent girls
had used social networking platforms for product sales. This emphasized the
need to introduce structured training on online business and digital marketing

strategies.

[ WhatsApp was the most preferred platform for selling products (80%), followed
by Instagram (44%), which indicated that social media training should be

focused.

Fusion Jewellery Awareness and Training Needs

"1 Nearly seventy-five per cent (76%) of rural women and adolescent girls were
unaware of fusion jewellery, while only 24% had prior knowledge about it.
Majority (64%) of the rural women and adolescent girls had no such experiences
in making fusion jewellery.

71 All the rural women and adolescent girls showed an interest in fusion jewellery
as an income-generating activity but required guidance on material selection,

design innovation and market trends.

The findings highlight a strong potential for skill development among rural women and
adolescent girls by equipping them with fusion jewellery making skills. While many
rural women and adolescent girls had a basic educational background and access to
mobile technology still they face challenges in marketing knowledge and product
advertising which limit their ability to generate income. The lack of prior experience in
fusion jewellery further emphasizes the need for structured training programs that focus
on design techniques, material selection and market trends. Addressing these gaps will
empower rural women and adolescent girls with sustainable skills that enhance their

income generation opportunities.
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3.2 Execution of the Project

Empowering rural women and adolescent girls through training and education is crucial
for sustainable development and achieving gender equality (United Nations, 2010)
When rural women and adolescent girls are provided with proper training and
resources, they can transform their lives and make significant contributions to the
economy (FAO, 2011). To ensure this empowerment, a structured approach was
adopted to equip them with essential skills and market knowledge. To make it possible

a fusion jewellery training was carried out in two phases:
Phase 1: Conducting the Training Program

Phase 2: Marketing and e-marketing Skills

The training phase aimed to empower rural women and adolescent girls by equipping
them with essential fusion jewellery-making skills. The sessions provided hands-on
learning opportunities, fostering creativity, innovation and confidence in designing

unique fusion jewellery pieces.

L Execution of the Project W

Phase: 1
Conducting the Training Program

Training Developing
Essential Skills for Packaging, Pricing and
Making Fusion Selling Strategies
Jewellery Expert Talk for Exposure to Innovative
Enhancing Fusion Jewellery Making
Jewellery Skill Techniques

Figure 13: Phase 1 Conducting the Training Program
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3.2.1.1 Training and Developing Essential Skills for Making Fusion
Jewellery

For this project, a total of 35 rural women and adolescent girls were selected to acquire
training in fusion jewellery making. The objective to empower rural women and
adolescent girls to increase their employability through skill development is essential.
They frequently face multiple challenges when trying to access skill based
opportunities. like; limited chances to advance their careers, lack of resources,

household duties.

The first phase of the training project focused on teaching rural women and adolescent
girls the basics of fusion jewellery making. This involved making basic products like;
thread bangles, bracelets, anklets, tiny stone earrings and bead earrings after that
gradually, rural women and adolescent girls were trained to make fabric jewellery,
beaded neckpieces, hair accessories and more jewellery products. To ensure a better
understanding of the fusion jewellery making process, IEC materials and online videos
were used as learning tools. These resources helped rural women and adolescent girls
to grasp different techniques effectively and provided visual demonstrations for better
comprehension. They were given access to use essential jewellery making tools like
wires, cutters, pakkad (pliers) and other correlated tools that ensured quality and
simplicity of creating fusion jewellery. These tools were essential in teaching rural
women and adolescent girls how to properly bend, cut and assemble jewellery
components. Additionally, the training emphasized the importance of final finishing to
enhance the overall appearance of the fusion jewellery products. Rural women and
adolescent girls were encouraged to experiment with different designs and
combinations and allowing them to develop their creativity and unique styles.

The project worker guided the rural women and adolescent girls on selecting suitable
markets for purchasing raw materials. Also the project worker shared information
regarding reliable local markets that offer materials at wholesale costs including;
Vadodara's Mandvi Bazaar, Fatehpura and Raopura. They were also briefed about
online trading platforms like Amazon and Meesho, which provide innovative and
affordable raw materials. Practical exercises, such as comparing material prices and
quality from different sources were also conducted to help rural women and adolescent

girls make informed purchasing decisions. This knowledge empowered them to ensure
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both affordability, variety of buying materials and enabling them to sustain their
jewellery making practices beyond the training period. (Refer Appendix 02 (A&B) for
Training Glimpses)

3.2.1.2 Session by an Expert for Enhancing Fusion Jewellery Skills

Specialized expert talk sessions were integrated into the training program to enhance
the knowledge and skills of rural women and adolescent girls in fusion jewellery
making. Expert sessions were organized as part of the training program. Mrs. Ketana
Patel, a certified professional in embroidery and jewellery designs, was invited to
conduct these sessions. The expert sessions were organized on 21% October, 2024 and
11" & 12" December, 2024 where she demonstrated advanced techniques and shared
insights on design innovation, material usage and market trends. The aim was to ensure
that rural women and adolescent girls not only learned the basics of fusion jewellery
making but also understood the business aspects enabling them to turn their skills into

a sustainable source of income.

< Expert Sessions >
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Fusion Jewellery.

The expert sessions focused on key areas such as:

71 Latest trends in fusion jewellery design and the importance of innovation.

1 Techniques for creating and making fusion jewellery.
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"1 Basics of quality control, finishing techniques, packaging style and cost-
effective material usage to produce attractive yet affordable fusion jewellery
for selling in market.

1 To enhance rural women and adolescent girl’s skills and knowledge, expert
conducted three sessions and each session focused on different aspect of

fusion jewellery and market trends.

A three-day expert session was conducted to enhance the fusion jewellery-making skills
of rural women and adolescent girls. The session took place in the afternoon for 2 hours
per day. These interactive and practical sessions encouraged rural women and
adolescent girls to ask questions, clarify doubts and gain experience in fusion jewellery
making. Real-life success stories and case studies were shared by expert to inspire rural
women and adolescent girls and boost their confidence in pursuing fusion jewellery
making as a potential livelihood opportunity. By the end of these sessions, rural women
and adolescent girls had a clear understanding of the creative and business aspects of

fusion jewellery. (Refer Appendix 02 (C) for Expert Sessions Glimpses)

3.2.1.3 Exposure to Innovative Jewellery Making Techniques

In today's competitive market, fusion jewellery making depends significantly on
creativity and invention. Training sessions were conducted to encourage rural women
and adolescent girls to try new styles and uncommon combinations to help them adjust
to shifting trends.

The project worker highlighted concepts that combine both traditional and
contemporary designs and emphasized the importance of keeping themselves updated
on market trends. To get new ideas and techniques for fusion jewellery rural women
and adolescent girls were also taught to search websites and online platforms such as

Google, Pinterest, Instagram.
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3.2.1.4 Packaging, Pricing and Selling Strategies

3.2.1.4.1 Packaging

Enhancing product attractiveness and engaging customers
requires effective packaging. Training sessions were
conducted emphasizing simple yet effective packaging
processes to assist rural women and adolescent girls in

showcasing fusion jewellery in a professional manner.

Through the use of customized logos, thank you notes,
stickers, and uniquely designed jewellery cards, they learned
how to package products in an organized and innovative way

for the market. These thoughtful ideas added a personal touch,

increasing customer engagement and brand loyalty.
Additionally, a special batua-style pouch was offered to customers purchasing more
than two products, adding a traditional yet elegant element to the packaging and making

the purchase feel more special and personalized.
3.2.1.4.2 Pricing

Pricing plays a key role in marketing as it directly affects income. During the training,
the project worker guided rural women and adolescent girls on how to calculate product
prices using IEC materials helping rural women and adolescent girls to understand cost
breakdowns. They were trained to calculate the retail and wholesale prices too. Further,

they were trained to decide product pricing by considering key factors such as;

The cost of raw materials
Packaging expenses

Labour charges

O O O O

Market demand and competition.

Additionally, rural women and adolescent girls were guided on setting competitive

prices that ensure profitability while maintaining affordability of the products.
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Table 2: Jewellery Pricing & Profit Breakdown: A Comprehensive Analysis

A small profit margin was maintained for each product to ensure affordability for
customers, while supporting a steady income for the rural women and adolescent girls
involved in the project. Please note that all prices and profit figures were finalized using
rounded values.

Sr. Name of the Ne, P PrOdL.‘Ct Prlzcejzct i
No. Jewellery P;lt_)(():itt?(lzts Act(uIaNIFE)rlce Selling P;?gﬁft
Price (INR)

1 Necklace 17 190 250 60
2 Hair sticks 8 25 40 15
3 Hairpins(small) 10 35 40 5
4 Hairpins (big) 17 55 60 5
5 Safety Pins 15 40 60 20
6 Tiny Earrings 12 15 20 5
7 Crochet Earrings 15 25 40 15
8 Hair Chain Earrings 8 82 100 18
9 | Anklets 10 10 20 10
10 | Bracelets with Hooks 10 20 30 10
11 | Bracelets 36 30 40 10
12 | Fabric Earrings (small) 13 50 70 20
13 | Fabric Earrings (big) 9 60 80 20

Based on the sale of 180 fusion jewellery items, each product contributes a specific
profit margin based on its individual selling price. The total profit generated from the
complete sale amounts to 3,004. This figure is obtained by calculating the unit profit
(Selling Price x Number of Units Sold) for each type of fusion jewellery and summing
the results. This fair and transparent profit-sharing model reflects the collaborative
efforts and contributions of all members involved in the creation and sale of the

jewellery products.
3.2.1.4.3 Selling

Selling is the final stage of the marketing process, where products are sold for income

generation. To support rural women and adolescent girls in maximizing their sales, the
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project worker introduced various strategies to expand their customer reach and

enhance their earnings.
These strategies included:

Selling through social media platforms like WhatsApp, Instagram
Door-to-door selling

Participating in exhibitions

O o O O

Selling through local retailers

Learning and implementing effective marketing and selling strategies played a crucial
role in empowering rural women and adolescent girls to establish themselves in the
jewellery market. Through training sessions, expert guidance and hands-on practice
during training, rural women and adolescent girls gained a deeper understanding about
of how to prepare, present, promote and sell fusion jewellery to a wider customer group.
Along with this, rural women and adolescent girls also received training on pricing
strategies to make sure that they can set competitive yet profitable prices in future. They
also learned to calculate production costs, set account for material expenses and set
appropriate profit margins. By understanding the value of fusion jewellery, they gained

confidence in negotiating with customers and justifying prices of the products.

Traditional and digital marketing techniques were introduced to enable rural women

and adolescent girls to showcase their jewellery effectively. They learned how to:

71 Display fusion jewellery attractively in local exhibitions to catch the attention
of potential buyers.

1 Use word-of-mouth marketing to build a group of loyal customer within their
communities.

71 Using social media platforms like Instagram, Facebook and WhatsApp for
online promotion to reaching a broader audience.

71 Create visually appealing packaging to enhance the perceived value of their

products.

By applying these strategies, they can gradually become able to built a sustainable
livelihood, gain financial independence and contribute to their household income. The
training empowered them with both the knowledge and confidence needed to establish

themselves as skilled artisans in the jewellery market.
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3.2.2 Marketing and e-Marketing Skills

\ [ |
Execution of the Project > Phase: 2
L Marketing and e-marketing Skills

Figure 14: Phase 2 Marketing Skills

Marketing plays a crucial role in the successful sale of fusion jewellery and in
expanding the reach to a broader customer base. As part of the training program, rural
women and adolescent girls were introduced to both traditional and e-marketing
techniques to promote their products effectively. The training covered the importance
of utilizing both physical and digital marketplaces to maximize their business potential.

To enhance their sales opportunities, they were trained in using various online platforms
such as WhatsApp, Instagram, Meesho, Amazon and Facebook. These platforms were
identified as powerful tools for reaching a wider audience and for directly engaging
with customers. In addition to digital marketing, they also explored local exhibitions

and traditional selling avenues to increase their market presence.

3.2.2.1 The Four Key Aspects of Marketing (4Ps)

The training emphasized four critical components of marketing, often referred to as the

"4Ps of Marketing." These include:

3.2.2.1.1 Product

The training helped rural women and adolescent girls understand the importance of
product value, uniqueness, and quality. They learned to focus on innovative designs,
thoughtful material selection, and fine finishing to align their jewellery with market

trends and customer preferences.

3.2.2.1.2 Price

The rural women and adolescent girls were trained in setting appropriate prices that
balance affordability and profitability. They learned how to calculate costs, apply
competitive pricing, and use value-based pricing to ensure long-term business

sustainability.
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3.2.2.1.3 Place

The training emphasized selecting suitable selling platforms, including local markets,
exhibitions, and online options. They were introduced to digital platforms like
Instagram, Facebook, Meesho, Amazon, and Mahila E-Haat to expand their customer

reach.

3.2.2.1.4 Promotion

Promotion plays a vital role in attracting customers and boosting sales. The training
covered various promotional techniques, including advertising, social media marketing
and word-of-mouth strategies. The rural women and adolescent girls were learned how
to engage customers and build brand visibility using cost-effective tools, especially on

social media.

3.2.2.2 Market Integration

The concept of Market Integration was highlighted as an essential element in
successfully entering and sustaining a business in the jewellery industry. The training
aimed to provide rural women and adolescent girls with the knowledge and confidence
to establish themselves as skilled artisans in the market. By equipping them with
marketing strategies and digital tools, they were empowered to independently promote

and sell their products, ensuring a sustainable source of income.

Collaborating with online Showcasing products at Exploring branding and

platforms for wider reach exhibitions and fairs packaging strategies

Figure 15: Key Strategies for Market Expansion and Visibility

3.2.2.2.1 Marketing Approaches and Mahila E-Haat: Unlocking Entrepreneurial
Opportunities

To strengthen their market presence, rural women and adolescent girls were introduced

to two key components: Mahila E-Haat, Traditional Marketing and E-Marketing
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strategies. These platforms were selected not only for their accessibility but also for

their potential to expand market outreach and boost independent sales.
Mahila e- Haat: An Initiative for Women Entrepreneurs

Mahila E-Haat is an online marketing platform designed to meet the aspirations and
needs of women entrepreneurs across India. It is a part of the ‘Digital India’ and ‘Stand
Up India’ initiatives. This platform enables women to showcase and sell their products,

thereby promoting economic empowerment.

Established by the Ministry of Women and Child Development, Government of India,
under Rashtriya Mahila Kosh (RMK). Mahila E-Haat serves as a significant step toward
financial inclusion and self-reliance for women. By using digital technology, this
initiative facilitates direct market access and provides women with a platform to

enhance their entrepreneurial opportunities and expand their customers.

Traditional Marketing: Strengthening Local Reach

Traditional marketing involves offline methods that are especially effective in rural

settings where digital access may be limited. Key approaches included:

"1 Word-of-mouth promotion within communities to build trust and familiarity.

71 Selling at local markets, exhibitions and fairs, which allowed direct interaction
with customers.

1 Using printed materials such as brochures, flyers and posters to promote
products within villages and neighbouring areas.

71 Collaborating with self-help groups and local stores to showcase and sell the

jewellery products.

These traditional methods helped rural women and adolescent girls build strong
personal connections with customers and encouraged community-level support for their

entrepreneurial efforts.
E-Marketing: A Step towards Digital Entrepreneurship

E-Marketing focuses on using digital platforms for promotion and sales, allowing
women to expand their reach beyond local buyers. Key aspects covered in the training

included:
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1 Using social media (Instagram, Facebook, WhatsApp) to display and sell fusion
jewellery.

1 Learning about online marketplaces like Mahila E-Haat, Meesho and Amazon
to list products.

1 Creating engaging content with attractive visuals, captions and hashtags to

attract online customers.

By understanding traditional and digital marketing methods, rural women and
adolescent girls were able to choose the most effective marketing strategy based on
their resources and target audience. They were taught how to use popular social media
platforms like Instagram, Facebook and WhatsApp to advertise their fusion jewellery.
They also learned the importance of creating visually appealing posts, writing engaging

captions and using relevant hashtags to attract customers.

Through these e-marketing sessions, the rural women and adolescent girls gained
confidence in using social media and developed strategies for building their brand
identity and establishing an online presence. This initiative bridged the gap between
traditional skills and modern marketing strategies, opening new avenues for income

generation and self-reliance.

As part of the training, an Instagram

page named Alankarika was created.
This page served as a learning tool and
a live demonstration platform for the
rural women and adolescent girls.
They were shown how to upload
pictures, create reels and interact with
followers through chats. Alankarika
promoted posts showcasing the fusion
jewellery made during the training
sessions. (Refer Appendix 02(G) for

Overview of Instagram Page)
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3.3 Evaluation

Feedback:
- Gathered feedback from customers
\ and participants to evaluate product

I@ appearance quality and appeal.
a- Selling through Exhibitions:
=] Provided hands-on experience in

selling products at exhibitions

E-Marketing and Online Selling:
Introduced various social media
% and government portals for sales.

Sustainability of the Project:

Encouraged continued jewellery-

making and business growth post-
training.

Figure 16: Post-Training Activities and Impact Areas

After the training, to assess its effectiveness, feedback was collected from the rural
women and adolescent girls. This feedback helped evaluate their learning experiences,
skill development and confidence in applying e-marketing strategies. It also provided
insights into areas for improvement, ensuring that the training was impactful and

aligned with their needs.

After the training, to assess its effectiveness, feedback was collected from the rural
women and adolescent girls. This feedback helped evaluate their learning experiences,
skill development and confidence in applying e-marketing strategies. It also provided
insights into areas for improvement, ensuring that the training was impactful and

aligned with their needs.

The final phase of the project focused on evaluating its overall impact on rural women
and adolescent girls who participated in the fusion jewellery training program. The
evaluation process aimed to measure their learning experiences, skill development and
the project's contribution to enhancing their income generation opportunities. Various
assessment methods were used, including collecting feedback, observing participant
engagement, analysing sales performance through exhibitions and understanding their
adaptability to digital marketing platforms. By examining these aspects, the project
worker was able to assess the effectiveness of the training and identify areas for future

improvement.
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Role of Project Worker

The project worker played a vital role in the successful execution and sustainability of
the Fusion Jewellery Making Action Project by actively engaging rural women and
adolescent girls. They provided hands-on training in design, material selection, quality
control, and finishing techniques, empowering rural women and adolescent girls with
essential skills to create market-ready jewellery. In addition to technical guidance, the
project worker offered support in pricing, marketing, and customer interaction. As part
of the initiative, the project worker motivated rural women and adolescent girls to take
part in exhibitions, providing them with a valuable platform to display their creations,
connect with customers, and attract potential buyers. These opportunities helped boost
the confidence and visibility of rural women and adolescent girls. Even after the
project's completion, the project worker ensured ongoing mentorship through regular
follow-ups, addressing challenges and helping them adapt to market trends. Their
continued support contributed to the skill refinement, business growth, and financial
independence of rural women and adolescent girls, making the initiative a lasting

SUCCeSsS.

Role of Reliance CSR, Vadodara in the Project

Reliance CSR, VVadodara played a significant role in the successful implementation and
sustainability of the Fusion Jewellery Making Action Project. Their support began with
identifying and organizing groups of rural women and adolescent girls, ensuring they
received proper training and guidance. A major contribution was financial assistance,
which enabled the purchase of essential raw materials like beads, metal wires, and
fabric, easing the financial burden and allowing them to focus on skill development and
jewellery creation. In addition to funding, Reliance CSR helped promote the project by
organizing exhibitions in malls, giving rural women and adolescent girls access to a
wider market, including urban customers. These events not only boosted sales but also
provided valuable exposure, feedback, and confidence. Through consistent support in
training, resources, and market access, Reliance CSR significantly contributed to the
empowerment and long-term success of rural women and adolescent girls involved in

the project.
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CHAPTER 4
EVALUATION AND FEEDBACK

As part of the evaluation process, structured feedback was collected from the rural
women and adolescent girls who participated in the training. The feedback gathered
insights on several key aspects, including the training duration, its overall effectiveness,
the teaching methods and communication style of the trainer, the relevance of
marketing strategies and the usefulness of the IEC materials shared during the sessions.
Rural women and adolescent girls were also asked about the skills they gained and their

willingness to join similar training programs in the future.

Also, the evaluation included feedback on the exhibitions where rural women and
adolescent girls showcased their fusion jewellery. They shared their experiences
regarding product presentation, customer interactions and sales opportunities. This
helped assess their confidence, marketing skills and overall preparedness for future
exhibitions and highlighting the practical application of the training.

4.1 Feedback Collection from Rural Women and Adolescent Girls of
Angadh and Karodiya Villages

Feedback form was divided into following Sections in order to Understand the
Impact of Fusion Jewellery Training Program

01 Background Information

02 Making Fusion Jewellery

03 Pertaining to Trainer's Skills

04 Information related to Expert Sessions

05 Traditional Marketing and e- Marketing Process

06 IEC (Information Education Communication) Material
Prepared for Fusion Jewellery Training Program

07 Exhibitions Conducted

Figure 16: Sections of Feedback Form
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Section 1: Background Information of Rural Women and
Adolescent Girls

Table 3:  Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages according to their Age

(n=35)
Age (In Years) f (%)
10-20 Years 6 17.14
21-30 Years 17 48.57
31-40 Years 9 25.72
41-50 Years 3 8.57
Total 35 100

Table 3 reveals that 17.14 % of the rural adolescent girls were in the age group of 10-
20 years. Whereas nearly half (48.57%) of rural women and adolescent girls belonged
to the age group of 21-30 years. Furthermore, it was revealed that 25.71% of the women
were in the age group of 31-40 years and less than ten per cent (8.57%) of rural women

were in the age group of 41-50 years.

Table 4:  Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Educational Qualification

(n=35)

Education Qualification f (%)

Primary Education 4 11.43

Secondary Education 5 14.29
Higher Secondary Education 14 40

Graduate 10 28.57
Other 2 571
Total 35 100

Table 4 presents the educational qualifications of women and adolescent girls from
Angadh and Karodiya villages. The data shows that 40% rural women and adolescent
girls had completed their higher secondary education, while only 28.57% adolescent
girls were graduates. Nearly fifteen per cent (14.29%) of the rural women and
adolescent girls had completed secondary education, whereas 11.43% of rural women
had only primary education. A small proportion (5.71%) of rural adolescent girls
reported having other educational qualifications such as such as M.A., BHMS. This

indicates that most respondents had a strong educational background, which could help
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them to understand and apply the skills taught in the training program. Furthermore,
findings suggest that most of the rural women were homemakers, while adolescent girls
were students. Whereas women were involved in farming, jobs and other income-
generating activities. This diverse occupational background highlights the potential for

fusion jewellery making skills to serve as an additional source of income.

Table 5: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Marital Status

(n=35)
Marital Status f (%)
Unmarried 19 54.29
Married 16 45.71
Total 35 100

Table 6 shows that nearly fifty-five per cent (54.29%) of the rural adolescent girls were
unmarried and 45.71% rural women were married. This suggests that a higher number
of unmarried adolescent girls took part in the training program, possibly due to fewer

household responsibilities and greater flexibility in their schedules.

Section 2: Fusion Jewellery Training Program related
Information

Table 6: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Source of acquiring Information About the Training Program

(n=35)
Source of Acquiring Information f (%)
Reliance CSR, Vadodara 33 94.29
Neighbours 2 571
Total 35 100

Table 6 shows that high majority (94.29%) of rural women and adolescent girls got
information about the training program through Reliance CSR, Vadodara, while very
few (5.71%) received information from their neighbours. This indicates that Reliance

CSR, Vadodara played a key role in promoting the fusion jewellery training program.
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Table 7: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their

Reason for Joining the Training Program

(n=35)

Reasons f (%)

For learning new skills 21 60
For contributing to the family income 8 22.86
For using free time 9 25.71
For personal independence 4 11.43
For increasing self-confidence 4 11.43

*(Multiple Choice)

Table 7 reveals that majority (60%) of the rural women and adolescent girls joined the

fusion jewellery training program to learn new skills. Twenty-five per cent rural women

and adolescent girls joined fusion jewellery training program to use their free time

whereas less than quarter (22.85%) of the rural women and adolescent girls joined

training program for contributing in their family income. Whereas little more than ten

per cent (11.43%) of the rural women and adolescent girls gained personal

independence and self-confidence through attending fusion jewellery training program.

This shows that rural women and adolescent girls were motivated by both skill

development and personal growth.

Reason for Joining the Training Program

43%

11.43%

OFor learning new skills

OFor contributing to the family
income

OFor using free time

OFor personal independence

Figure 17: Percentage Distribution of the Women and Adolescent Girls residing in
Angadh and Karodiya Villages According to their Reason for Joining the

Training Program
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Table 8: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to having
Prior Information about the Training

(n=35)
Information f (%)

They had prior information 34 | 97.14
Sometimes, they did not had prior information 1 2.86
Total | 35 100

Table 8 indicates that high majority (97.14%) of rural women and adolescent girls had
prior knowledge about the training sessions, whereas only 2.86% were occasionally
informed. This indicates that most of the rural women and adolescent girls were well-
aware of the training schedule, which may have contributed to their preparedness and

active participation.

Further, findings revealed that all rural women and adolescent girls (100%) found the
training timings and venue suitable. This suggests that the training schedule was
effectively planned which allowed rural women and adolescent girls to attend the
training without difficulty. The accessibility of the training venue supported their
participation and making it convenient for all. These findings highlight that clear
communication about training details along with proper scheduling and an accessible

venue.

Table 9:  Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Attendance in all Training Sessions

(n=35)
Attendance f (%)
Regular 25 71.43
Irregular 10 28.57
Total | 35 100

Table 9 shows that little more than seventy per cent (71.43%) of the rural women and
adolescent girls attended training sessions regularly, while twenty-eight per cent of
them did not attended the sessions regularly. This indicates that most of the rural women
and adolescent girls maintained consistent attendance and some faced challenges in

attending it regularly. Among those who missed the sessions, little less than seventy-
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five (74.43%) per cent of rural women and adolescent girls reported that they were
unaware of the training schedule, while thirty per cent faced health issues and twenty
per cent reported other reasons such as attending family events like weddings and
household responsibilities due to which they were unable to attend the training sessions

regularly.

Attendance in All Training Sessions

@ Regular
Olrregular

Figure 18: Percentage Distribution of the Women and Adolescent Girls residing in
Angadh and Karodiya Villages According to their Attendance in all
Training Sessions

Table 10: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Opinion regarding various Benefits Gained from Training

(n=35)
Benefits Gained f (%)
Learned new technigues for making fusion jewellery 34 97.14
Got inspired to start a business 14 40
To support the family financially 13 37.14
Gained new knowledge and skills 11 31.43
Increased self-confidence 6 17.14

*(Multiple Choice)

The findings revealed that all rural women and adolescent girls (100%) reported gaining
benefits from the fusion jewellery training program. This indicates that the training
program successfully met the expectations of the rural women and adolescent girls and
helped them in improving their skills. Furthermore, above table shows that high

majority of (97.14%) the rural women and adolescent girls learned new fusion jewellery
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making techniques. While forty per cent of rural women and adolescent girls felt

inspired to start a business, little more than thirty-five per cent (37.14%) stated that

training will help them to support their family financially. Whereas 31.43% reported

gaining new knowledge and skills from training program as a benefit and very few

(17.14%) rural women and adolescent girls reported improved self-confidence as a

benefit.

Benefits Gained from Training

B Learned new techniques for

making fusion jewellery

DO Got inspired to start a business

DO To support the family financially

DO Gained new knowledge and skills

Dncreased self-confidence

Figure 19: Percentage Distribution of the Women and Adolescent Girls residing in
Angadh and Karodiya Villages According to their Opinion regarding

various Benefits Gained from Training

Table 11: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to the
Experience Gained from the Training

(n=35)
Experience Gained f %
Excellent 22 62.85
Good 13 37.14
Total | 35 99.99

Table 11 reveals that little more than sixty per cent (62.85%) of the rural women and

adolescent girls reported having an excellent experience of attending the training, while

thirty-seven per cent rated their experience as good. This indicates that the rural women

and adolescent girls were highly satisfied with the training which suggested that the

content and delivery were effective and engaging.
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Table 12: Frequency and Percentage Distribution of the Women and
Adolescent Girls residing in Angadh and Karodiya Villages
According to the Preferences of Training Content and Topics

Covered
(n=35)

Topics Covered in Training f (%)
Purchasing raw materials 28 80
Market trends and designs in fusion jewellery 21 60
Fusion jewellery making process 32 91.43
Deciding price and profit calculation 18 51.43
Marketing strategies 23 65.71

*(Multiple Choice)

The findings highlights that all rural women and adolescent girls (100%) found the
information provided during the training to be accurate, clear and well explained.
Furthermore, high majority (91.43%) of rural women and adolescent girls reported that
the training covered the fusion jewellery making process in detail. Whereas 80%
mentioned that they received information about raw materials used in jewellery making.
Further, the findings revealed that more than sixty per cent (65.71%) of rural women
and adolescent girls gained understanding of marketing and sales strategies, while 60%
learned about design trends and market demand. Little more than half (51.43%) of rural
women and adolescent girls understood pricing and profit calculation methods which

were crucial for setting up their enterprise/ business.

Preferences of Training Content and Topics Covered

OPurchasing raw materials

O Market trends and designs in
fusion jewellery
OFusion jewellery making process

O Deciding price and profit
calculation
O Marketing strategies

Figure 20: Percentage Distribution of the Women and Adolescent Girls residing in
Angadh and Karodiya Villages According to the Preferences of Training
Content and Topics Covered
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Table 13:  Frequency and Percentage Distribution of the Women and
Adolescent Girls residing in Angadh and Karodiya Villages
According to their Preferred Learning Method used by Trainer
during the Training Sessions

(n=35)

Preferred Learning Method F (%)

Demonstration 11 31.43
Expert Talk 14 40
Videos 3 8.57
All the methods used during training program 21 60

*(Multiple Choice)

Table 13 indicates that majority (60%) of rural women and adolescent girls preferred
learning through multiple methods like demonstrations, expert guidance and videos.
Whereas forty percent of the rural women and adolescent girls preferred expert
guidance and 31.43% preferred only demonstration method for learning. This suggests
that combining different teaching methods enhanced rural women and adolescent girls

understanding and learning experience.

Preferred Learning Method

DODemonstration
DOExpert Talk
OVideos

OAIl the methods used
during training program

Figure 21: Percentage Distribution of the Women and Adolescent Girls residing in
Angadh and Karodiya Villages According to their Preferred Learning
Method used by Trainer during the Training Sessions
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Table 14: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Confidence for gained Making Fusion Jewellery after Training

(n=35)
Confidence f (%)
Gained confidence 22 62.86
Still need to learn more 13 37.14
Total | 35 100

Table 14 reveals that little more than half of the majority (62.86%) of rural women and
adolescent girls felt confident in making fusion jewellery after attending training
program, while 37.14% felt that they still needed more practice in making fusion
jewellery confidently. This shows that the training successfully built confidence among

most of the rural women and adolescent girls.

Confidence Gained

B Gained confidence

O Still need to learn
more

Figure 22: Percentage Distribution of the Women and Adolescent Girls residing in
Angadh and Karodiya Villages According to their gaining Confidence in
Making Fusion Jewellery after Training
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Table 15: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages according to their
Expectation of Generating Income from Training

(n=35)
Income Generation f (%)
Expecting to generate income 32 91.43
Not sure about it 3 8.57
Total | 35 100

Table 15 shows that a high majority (91.42%) of the rural women and adolescent girls
had expectations that they will be able to generate income through the skills learned
from training program, while a very few (8.57%) of were not sure about it. This reflects
a positive view from rural women and adolescent girls showing their readiness to use

their skills for financial gain.

Table 16: Frequency and Percentage Distribution of the Women and
Adolescent Girls residing in Angadh and Karodiya Villages
According to their Satisfaction of the Fusion Jewellery Training

Program
(n=35)
Level of Satisfaction f %
Highly satisfied 26 74.29
Somewhat satisfied 9 25.71
Total | 35 100

Table 16 indicates that nearly seventy-five per cent (74.29%) of the rural women and
adolescent girls were highly satisfied with the training. Whereas 25.71% were satisfied
to some extent. Their satisfaction is further reflected in their enthusiasm for future
learning opportunities. All (100%) the rural women and adolescent girls expressed
interest in attending future jewellery making training programs. This highlighted their
eagerness to enhance their skills and continue learning. It suggested that the training
was not only addressed for immediate learning needs but also encouraged long term
engagement in jewellery making as a valuable skill for income generation. The rural
women and adolescent girls showed a particular interest in creating beaded necklaces,
earrings, hooked bracelets, fabric jewellery, decorative safety pins and hair sticks.
These items became their favourite crafts, as they enjoyed the creativity and intricacy

involved in making them.
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Section 3: Trainer related Information

All 35 of the rural women and adolescent girls were responded positively to the trainer’s

guidance.

e They clearly understood the trainer’s language and found the teaching methods
effective.

e The trainer successfully explained the fusion jewellery making process through
demonstrations and provided hands-on learning opportunities.

e Additionally, rural women and adolescent girls confirmed that they learned
jewellery packaging techniques and received detailed information on essential
aspects such as sourcing raw materials, jewellery-making methods, design

ideas, profit calculation, product selling strategies and digital marketing.

Table 17: Frequency and Percentage Distribution of the Women and
Adolescent Girls residing in Angadh and Karodiya Villages
According to their Preferred Fusion Jewellery Selling Methods
Taught during the Training Program

(n=35)
Preference of Selling Methods f (%)
Through social media applications like WhatsApp, Instagram 30 85.71
Online like Amazon, Meesho 23 65.71
Door to door selling 19 54.29
Sales through shopkeepers 14 40
Sales through or retailer 10 28.57

*(Multiple Choice)

The findings revealed that all rural women and adolescent girls (100%) were aware of
the selling methods introduced during the training. This reflects the effectiveness of the
training in teaching practical marketing strategies.

Further, the above table revealed that high majority (85.71%) of rural women and
adolescent girls preferred selling through social media platforms like WhatsApp and
Instagram. Majority (65.71%) chose online marketplaces such as amazon. Whereas
nearly fifty-five per cent (54.29%) of rural women and adolescent girls preferred door-
to-door selling and 40% of them chose to sell through shopkeepers, while 28.57%

preferred retail outlets. This indicated that rural women and adolescent girls gained
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understanding about various selling techniques with digital platforms emerging as the

most preferred option.

Table 18: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Understanding of Key Considerations in Fusion Jewellery Packaging

(n=35)
Key Considerations f (%0)
Packaging of the item should be neat 1 2.86
Quality of packaging should be good 2 571
Price should be mentioned on the packaging 1 2.86
Packaging should be attractive 1 2.86
All of the above 31 88.57

*(Multiple Choice)

The findings reveal that all (100%) rural women and adolescent girls successfully
learned fusion jewellery packaging methods during the training. This highlights the
trainer’s effective guidance in teaching proper packaging techniques and ensuring that
rural women and adolescent girls understand that practical skills to present their

products professionally and attractively.

Further, the table highlights that high majority (88.57%) of rural women and adolescent
girls understood the importance of neat, attractive and properly labelled packaging.
Whereas an equal per cent (2.86%) of the women and adolescent girls reported that
neatness, quality and attractive packaging should be taken into consideration. While
5.71% highlighted the importance of maintaining good quality in packaging. These
findings indicate that the training successfully equipped rural women and adolescent
girls with comprehensive knowledge of fusion jewellery packaging and emphasizing
the importance of attractive appeal and proper labelling to enhance the selling of fusion

jewellery products.
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Section 4: Expert Sessions and their impact related Information

Table 19: Frequency and Percentage Distribution of the Women and Adolescent
Girls in Angadh and Karodiya Villages According to their guidance
gained from the sessions conducted by Expert

(n=35)

Knowledge gained f (%)

Colour Combination of Product 32 91.42

Finishing and Packaging 29 82.86
Marketing and Sales 21 60

Designing Process of Product 20 57.14

Market Demand and Trend Information 19 54.29

*(Multiple Choice)

The findings indicate that all (100%) rural women and adolescent girls found the
expert’s information to be simple and clear, the expert effectively conveyed key
concepts and (ensured) ensure that rural women and adolescent girls understood the

content properly.

Further, the above table reveals that a high majority (91.42%) of rural women and
adolescent girls reported that colour combination of products was essential while more
than eighty (82.86%) per cent of the rural women and adolescent girls recognized the
importance of finishing and packaging, whereas majority (60%) considered the value
of marketing strategies. More than fifty-five per cent (57.14%) of rural women and
adolescent girls learned that product designing techniques were important. While nearly
fifty-five per cent (54.29%) of rural women and adolescent girls gained an
understanding of market demand and trends. This indicates that the expert sessions
provided complete guidance in enhancing rural women and adolescent girls skills in
both creative design and market awareness. These findings highlight that the expert
sessions provided comprehensive guidance, equipping rural women and adolescent
girls with both creative and marketing strategy related skills essential for producing and

selling fusion jewellery successfully.
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Table 20: Frequency Distribution of the Women and Adolescent Girls residing in
Angadh and Karodiya Villages According to their Opinion/
Satisfaction on the Expert Sessions

(n=35)
Opinion/ Satlsfact_lon on the Expert GE SE LE
Sessions

fl % | f| % %
Explanation was effective. 31 [ 8857 | 4 |11.43 -
The information about the Fusion 14 | 40 | 20 |57.14 2.86
jewellery was effective.
The expert's answers to your questions o5 17143 | 10 | 2857 -
were satisfactory.
The dgmo given by the expert was 34 19714 1 | 2.86 -
effective.

Table 20 presents the satisfaction level of the rural women and adolescent girls

regarding the expert session conducted on fusion jewellery making. High majority

(88.57) of rural women and adolescent girls found the expert’s explanation to be

effective. While 11.43% mentioned it as somewhat effective. Along with this little more

than seventy per cent (71.43%) believed that the information about fusion jewellery

was effective. While 28.57% found somewhat effective information. More than fifty-

five per cent (57.14%) of rural women and adolescent girls were satisfied with the

experts answers to their questions. Whereas only 11.43% had a lower level of

satisfaction. Furthermore, high majority (97.14%) of rural women and adolescent girls

considered that demonstration provided by the expert was highly effective while only

few (2.86%) rated it as a less effective.
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Section 5: Traditional Marketing and E- Marketing related
Information

Table 21: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Awareness of E-Marketing Applications and for exploring new
Jewellery Trends

(n=35)
Awareness of E- Applications for
Applications Marketing Platforms/ | exploring new Jewellery
Applications Trends
f (%) f (%)
WhatsApp 21 60 8 22.86
Facebook 30 85.71 11 31.43
Instagram 30 85.71 24 68.57
Mahila E-Haat 17 48.57 - -
Amazon, Flipkart, Meesho 15 42.86 - -
Pinterest 18 51.43 19 54.29
YouTube 25 71.43 22 62.86

*(Multiple Choice)

The findings revealed that all (100%) rural women and adolescent girls agreed that e-
marketing applications can make fusion jewellery sales easier. This highlights their
positive point towards using e-marketing applications to expand their small businesses.

Further, the above table it can be revealed that rural women and adolescent girls were
aware of popular e-marketing platforms for selling jewellery. In which, high majority
of rural women and adolescent girls (85.71%) were aware of popular social media
applications like Facebook and Instagram for selling jewellery, while majority (60%)
of rural women and adolescent girls were familiar with WhatsApp. Whereas little less
than fifty per cent (48.57%) knew about Mahila -E-Haat and forty-two per cent were
aware of applications like Amazon, Flipkart and Meesho. This indicates that rural
women and adolescent girls gained considerable awareness of e-marketing application
with social media (Instagram, Facebook) as the most convenient option for promoting

and selling their fusion jewellery.

The above table further reveals (68.57%) of rural women and adolescent girls were
aware of Instagram as a platform for exploring new jewellery trends. Whereas YouTube

was the second most mentioned platform with sixty-two per cent of them using it. Little
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less than fifty-five per cent (54.29%) of them identified Pinterest as a useful source for
discovering new trends. While, 31.43% rural women and adolescent girls were aware
of Facebook and only 22.86% mentioned WhatsApp. This indicates that rural women
and adolescent girls actively used multiple e-marketing application to stay updated on
evolving jewellery trends in which Instagram and YouTube being the most popular
choices. The findings suggest that fusion jewellery training programs should placed
greater emphasis on strategic e-marketing applications to enhance rural women and
adolescent girls marketing and product innovation skills.

Table 22: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Easiest Applications/ Platforms for Selling Fusion Jewellery After

Training
(n=35)
Easiest e-markz;ilﬂagpplications for GE SE LE
f % f % f %
WhatsApp 30 8571 1 | 2.86 - -
Facebook 32 9143 2 | 571 - -
Instagram 32 9143 | 4 |1143| - -
Mahila E-Haat 20 |57.14 | - - 2 | 571
Amazon, Flipkart, Meesho 12 | 3429 | - - 3 | 857
*(Multiple Choice)

Table 22 presents the rural women and adolescent girls from Angadh and Karodiya
villages regarding their preferred e-marketing applications for selling fusion jewellery
after training. The data reveals that an equally high majority (91.43%) of the rural
women and adolescent girls preferred Facebook and Instagram for their ease of use,
visual appeal and broad customer reach. Whereas 85.71% preferred WhatsApp. Little
more than half (57.14%) of the rural women and adolescent girls identified Mahila E-
Haat as a viable option which reflecting an awareness of government-supported
platforms aimed at empowering women entrepreneurs. While lower proportion
(34.29%) opted for Amazon, Flipkart and Meesho for selling products. The findings
indicate that social media applications and platforms are the most accessible and
convenient tools for rural women and adolescent girls to market and sell their fusion

jewellery.
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Table 23: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Marketing and Sales Skill Development and Knowledge Gained
Through Training

(n=35)
N Developing Marketing | Knowledge Gained Marketing
A e and Selling Skills and Selling Concepts
f (%) f (%)
Fully Developed/Gained 32 91.43 33 94.29
Need for further learning 3 8.57 2 5.71
Total 35 100 35 100

Table 23 indicates that the majority of rural women and adolescent girls successfully
developed marketing and sales skills through the training. A high majority (91.43%) of
rural women and adolescent girls felt confident in promoting and selling their fusion
jewellery, while only 8.57% believed they needed further learning. Further, high
majority (94.28%) of rural women and adolescent girls gained valuable knowledge
about marketing concepts, its various types and benefits. Whereas a small proportion
(5.71%) had limited understanding of marketing and selling concepts. These findings
highlight that the training not only provided hands-on skills for selling fusion jewellery
but also enhanced theoretical knowledge of marketing strategies. This combination of
practical and conceptual learning makes sure that rural women and adolescent girls are
better prepared to expand their business and reach a wider market.

Table 24: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Understanding of Key Factors to be Valued While calculating a Profit

(n=35)
Key factors for profit calculation f (%)
Cost of Raw Materials 34 97.14
Labour Costs 24 68.57
Packing Material Costs 26 74.29
Time Taken to Manufacture Product 22 62.86
Transportation Costs 17 48.57

*(Multiple Choice)
Table 24 reveals that high majority (97.14%) of rural women and adolescent girls

mentioned that raw material costs as a crucial factor in profit calculation. While, more
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than seventy per cent (74.29%) recognized packaging costs as an essential component,
whereas 68.57% considered labour costs significant in calculating profit. Moreover, a
majority (62.86%) of the rural women and adolescent girls valued the time taken for
product manufacturing as an important factor in profit calculation. In contrast, less than
fifty (48.57%) per cent accepted transportation costs as part of the profit calculation.
This indicates that rural women and adolescent girls gained a clear understanding of
cost management, which is vital for achieving profitability in their fusion jewellery

making business.

Section 6: IEC (Information Education Communication) Material
related Information

Table 25: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Feedback on IEC Material (Language, Visual Clarity, Usefulness and
Design & Colour Combination)

(n=35)
Feedback on IEC Material
Language of Design &
guage « Visual Clarity Usefulness colour
IEC Material o
combination
f % f % f % f %
Highly 35 | 100 | 35 | 100 | 28 | 80 | 31 | 8857
Satisfied
Satisfied - - - - 7 20 4 11.43

Total | 35 100 35 100 35 100 35 100

Table 25 depicts that all (100%) rural women and adolescent girls found the language,
illustrations and images in the IEC material to be simple, clear and easy to understand.
Whereas 80% of rural women and adolescent girls found the IEC material very helpful,
while only 20% considered it somewhat helpful, indicating its effectiveness in
improving their understanding of fusion jewellery making and marketing concepts
through IEC material. While, the design and colour combination of the IEC material
were appreciated by more than eighty-five per cent (88.57%) of rural women and
adolescent girls who reported it to be attractive and easy to understand, whereas 11.43%

rated it as satisfactory.
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Section 7: Exhibition Related Information

Table 26: Frequency and Percentage Distribution of the Women and Adolescent
Girls residing in Angadh and Karodiya Villages According to their
Participation in Exhibition

(n=35)

Participation in Exhibition f %

Active participation 7 20
No participation 28 80
Total 35 100

Table 26 shows that eighty per cent of the rural women and adolescent girls did not
participate in exhibitions while only 20% of the rural women and adolescent girls
participated in exhibitions. Further, findings highlight that more than forty-five per cent
(46.43%) of the rural women and adolescent girls mentioned that they were out of town
as the reason whereas more than twenty per cent (25%) of the rural women and
adolescent girls reported health issues as not participating in exhibitions. Also, few of
the rural women and adolescent girls mentioned other reasons such as forgetting about

the exhibition, lack of transportation services or family obligations.

From SKill to Sales: Empowering Adolescents in Fusion Jewellery Selling

One girl started selling Fusion Jewellery
through Instagram by launching her
own page called

“ fvel?
Initiatives by Two Be Creative”.

Adolescent Girls from
Karodiya Village

Another girl began selling her Fusion
Jewellery door-to-door, showing
pictures to potential customers and
taking custom orders.

4.2 Selling through Exhibitions
As a crucial part of evaluating the project's impact, the exhibitions played a significant

role in assessing the marketability of handcrafted fusion jewellery made by rural women
and adolescent girls. These exhibitions provided an opportunity to analyse their sales
performance, customer engagement and overall experience in product presentation.

Exhibitions are an important part of traditional marketing. They offer an effective way
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of presenting and selling products to the public. As part of this project, several
exhibitions were organized to provide rural women and adolescent girls with a platform
to display their creations, engage with potential buyers and acquire practical marketing
experience. (Refer Appendix: 02(E) for Glimpses of Exhibitions)

A total of three exhibitions were organized to showcase the fusion jewellery made by
rural women and adolescent girls. Two exhibitions were organized with logistical

support from Reliance CSR, Vadodara which provided guidance on display strategies

First Exhibition organized //Second Exhibition organize;\ Third Exhibition organized

on August 16-18, 2024 at on October 25, 2024 at on March 11, 2025 at Dept.
Reliance Mall, O.P. Road, Reliance Mall, OP. Road, of Extension and
Vadodara, from 11:00 AM to Vadodara, from 11:00 AM to Communication, from 10:00
7:00 PM. 7:00 PM. AM to 4:00 PM.

- J

and ensured a professional setup to attract consumers and visitors. The third exhibition
was organized by the Department of Extension and Communication. These exhibitions
helped rural women and adolescent girls to gain hands-on experience in presenting their
products, understanding customer preferences and learning essential skills such as

pricing and packaging
1st Exhibition [August 16™ to 18%, 2024]

"1 The first exhibition was organized under the RIL CSR initiative at
Reliance Mall, O.P. Road, Vadodara.

1 A variety of fusion jewellery pieces, including necklaces, bracelets,
earrings, anklets and bangles were displayed and highlighting a blend of
traditional touch with modern designs.

71 The exhibition resulted in high product sales with many visitors appreciating

the unique expertise of rural women and adolescent girls. Additionally, two
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customized orders were received and which indicated positive step
towards expanding sales opportunities through the exhibition platform that

can help rural women and adolescent girls to generate income.
2nd Exhibition [October 25™, 2024]

1 The second exhibition was organized under the RIL CSR initiative at Reliance
Mall, O.P. Road, Vadodara.

1 The stall featured an improved fusion jewellery collection, incorporating
customer feedback and trending designs based on insights from the first
exhibition. New additions included stylish hair sticks, stone and bead
combination necklaces, bracelets, seed beads earrings and Ajrakh fabric
earrings which enhancing the product variety. One customized order was
received from a customer in Dwarka, requesting a personalized purple necklace
with pearl earrings, indicating a growing interest in handcrafted and fusion style

jewellery accessories.
3rd Exhibition [March 11, 2025]

71 The third exhibition was organized by the Department of Extension and
Communication, Faculty of Family and Community Sciences, The Maharaja

Sayajirao University of Baroda, Vadodara.

A variety of products were showcased, including crochet pins, decorative safety pins,
painted earrings, fabric neckpiece, hair chain earrings and tiny silver cowrie earrings.
In which fabric neckpiece and decorative safety pins received notable attention from
visitors and faculty members, who showed a special appreciation for these unique items.
The exhibition resulted in two customized orders which is indicated positive response

to the fusion jewellery collection.

The success of three exhibitions demonstrated the future of fusion jewellery as a
sustainable income source for rural women and adolescent girls. Each exhibition
provided valuable insights into customer preferences, sales patterns and evolving

trends. The product line was refined based on exhibition reviews, with an emphasis on:

"1 Enhancing design elements based on customer feedback.
] Expanding product variety to meet market demand.

.1 Encouraging customized fusion jewellery options to boost sales.
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These exhibitions not only facilitated income generation for rural women and

adolescent girls but also empowered them with entrepreneurial skills for long-term

sustainability in the handcrafted fusion jewellery market.

Table 27: Exhibition-wise Product Display and Sales Summary

Exhibitions Total Products Sold Products
1 120 Products 32
2 145 Products (Including above) 06
3 180 Products (Including above) 72
Total 180 Products 110 Sold Products
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4.2.1 Outcomes of the Exhibitions

The designs/products that captured attention and won hearts
#mostlikedproducts

Decorative Safety saree Pins J ) Crochet Hair Pins

The above showcased designs and products gained immense appreciation for their
unique appeal and craftsmanship. The necklace, with its mix of bold red, yellow
and pink beads and oxidized pendant beautifully blends tradition with modern
style. The bracelets, crafted with black and grey beads with butterfly charms were
loved by customers for their simplicity and versatility. The decorative safety saree
pins added a creative touch to ethnic wear with their beautiful details. While, the
crochet hair pins, present vibrant floral designs noticeable for customer. “These

products not only captured attention but also won the hearts of customers. ”



Shades that attracted the most attention and preference.
#popularcolorcombinations

wrie Shell S

e

‘%\ '52‘4‘ Ajrakh Fabric Earrings b Fabric Earring

The above showcased products were popular for their vibrant and elegant colour
combinations. The colourful cowrie shell silver earrings beautifully blended white,

green and purple shades, creating an eye catching contrast. The magnate bracelet

charm offering modern appeal. The ajrakh fabric earrings showcased earthy red and
beige tones embracing traditional craftsmanship. Whereas, the fabric earrings
combined deep green with soft pink fringes, adding a unique and attractive touch.
These colour choices played a key role in attracting customer attention and

(
I
|
| with colourful charms paired black magnate and white beads with a delicate purple
I
I
I
I



4.2.2 Total Sales Overview

< Total Sales Overview >

Exhibition1 . Exhibition2 . Exhibition 3

'-Wwdb ow
fMaow-z_I 00
=

. 06 Products Sold P
32 Products Sold 72 Products Sold

The total sales overview highlights the sales performance across three exhibitions,
showcasing the number of products sold at each exhibitions. In Exhibition 1, a total of
32 products were sold, reflecting a moderate response from customers. Exhibition 2
recorded the lowest sales, with only 6 products sold. However, Exhibition 3 saw the
highest engagement with an impressive 72 products sold by attracting strong customer

interest and demand.

Out of the 180 products produced, a total of 110 products were successfully sold across
all three exhibitions, achieving a sales rate of approximately 65%. These results provide
valuable insights into customer preferences and can help in refining strategies for future

exhibitions to maximize sales and outreach.
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4.2.3 Exhibitions Feedback
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During the exhibition, visitors shared positive feedback on various aspects of the fusion
jewellery collection. Their responses highlighted appreciation for:

71 Customers loved the beautifully crafted and well-finished jewellery pieces,
describing them as "cute,” "amazing" and "unique."

1 Many visitors found the pricing reasonable and considered the products a "must-
buy."

1 The Batua-style packaging was a major highlight, attracting attention for its
uniqueness and aesthetic appeal.

] Customers showed interest in following the brand @alankarika on Instagram
for more updates and new designs.

T Visitors praised the creativity and efforts of the project worker and rural women

and adolescent girls expressing best wishes for the brand's growth.
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Challenges Faced by the Project Worker

One of the major challenges experienced was the inconsistent attendance of
rural women and adolescent girls during training sessions. This disrupted the
smooth progression of the project.

Since the number of beneficiaries in one village was relatively low, the project
worker had to conduct the training twice—in Angadh and Karodiya to achieve
required number of beneficiaries.

Gathering women for the evaluation phase proved particularly difficult. Despite
continuous efforts, ensuring their presence for feedback and assessment
remained a significant challenge.

Many rural women and adolescent girls struggled with time constraints due to
household responsibilities, academic commitments or personal reasons which
was leading to irregular attendance during the training sessions.

Limited phone access further complicated communication, causing some
beneficiaries to miss crucial updates regarding session timings, venue changes

or additional instructions.

Suggestions

To further enhance the impact of the project, the following suggestions can be
considered:

[

Conduct follow-up sessions with rural women and adolescent girls to assess
their progress in jewellery making and address any challenges they face.
Establish a local support network where trained women can collaborate, share
ideas and support each other in growing their businesses.

Encourage participation in exhibitions and fairs to boost sales, increased
visibility and build confidence in selling their products.

Provide financial literacy workshops to help them manage earnings, set prices
effectively and reinvest in their businesses.

Seek long-term partnerships with NGOs, government initiatives or private

enterprises for continued support and funding opportunities.
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Sustainability of the Project

After implementing and evaluating any project, it is requiring to check its sustainability.
Success of project depends on its sustainability aspects. The project on "Elevate and
Create: Empowering Rural Women and Adolescent Girls Through Fusion Jewellery" is
considered sustainable based on the following aspects. The Reliance CSR, Vadodara can
further support these efforts by providing continued mentorship, digital marketing guidance,
and linking the women with broader market networks—enabling long-term sustainability and

growth of their entrepreneurial journey.

(Refer Appendix1 (F) for Instagram page highlights and Appendix 4(A) for
Booklet)

A booklet was created for rural women and adolescent girls with
detailing the step-by-step process of fusion jewellery making. This
booklet will help them follow the techniques learned during the
training and create their own products after the training.

=

Booklet

The Alankarika- An Instagram Page, managed by the project
worker, will be shared with rural women and adolescent girls.
This platform can be used to promote and sell their fusion
jewellery online after the training also.

Instagram

\

The rural women and adolescent girls were also
informed about Mahila E-Haat, an online platform
where they can showcase and sell their handmade
products to reach a wider audience.

Online Platform

Figure 23: Initiatives to Support and Promote Fusion Jewellery Post-Training
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Conclusion

The action project titled “Elevate and Create: Empowering Rural Women and
Adolescent Girls through Fusion Jewellery” successfully addressed the core objectives
of skill development, entrepreneurship and empowerment among rural women and
adolescent girls. Rooted in the understanding of the socio-economic barriers faced by
these women—ranging from lack of training opportunities to limited market access—
the initiative offered a structured intervention that combined traditional knowledge with
modern techniques of jewellery making, particularly focusing on fusion designs that

blend embroidery with modern aesthetics.

The project was implemented through a multi-phase approach that included community
engagement, skill-based workshops and e-marketing training. A key innovation was the
use of a hands-on, learner-centric methodology that built confidence and encouraged
creativity among the rural women and adolescent girls. The integration of digital
platforms such as Instagram and Mahila E-Haat into the training opened avenues for
market expansion and income generation, highlighting the potential of e-commerce in

rural entrepreneurship.

Findings from the post-training evaluations indicated a significant increase in the rural
women and adolescent girl’s confidence, design skills and awareness about online
platforms. Most of the rural women and adolescent girl’s expressed willingness to
continue jewellery-making as a source of income, marking a shift from dependency to
self-reliance. The project also fostered a sense of collective identity and community

support, which are essential components of sustainable empowerment.

In essence, the action project not only met its stated objectives but also illuminated the
transformative power of skill-based interventions with digital literacy and market
integration. This serves as a replicable and scalable framework for empowering rural
women in other communities, affirming that with the right resources, mentorship and

platforms, women can emerge as change-makers in their own lives and communities.
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FACULTY OF FAMILY AND COMMUNITY SCIENCES
THE MAHARAJA SAYAJIRAO UNIVERSITY OF BARODA

Ethical Compliance Certificate 2024-2025

This is to certify Ms. Dhruvi Shah study titled; “An_Action Project on “Elevate

and Create: Empowering Rural Women and Adolescent girls through Fusion

Jewellery.” from Department of Extension and Communication has been
approved by the Institutional Ethics Committee for Human Research (IECHR),
Faculty of Family and Community Sciences, The Maharaja Sayajirao University
of Baroda. The study has been allotted the ethical approval number

IECHR/FCSc/M.Sc./10/2024/11.
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0 ,

Reliance

Industrics Limited
Date: 15/10/2024

To.
Dr. Krutika Bhate

Dr. Shivani Mchta

Mr, Chandrik Rajdeep

Department of Extension and Communication.
Faculty of Family and Community Sciences
The Maharaja Sayajirao University of Baroda
University Road, Vadodara - 390002

Subject: Approval of the proposed projects

Respected Sir/Madam,

We are pleased to inform you that Reliance Industries Limited, Vadodara, has approved three
of the proposals of master students Ms. Nisha Singh, Ms. Dhruvi Shah and Ms. Arohi Melani
from the Department of Extension and Communication for conducting action projects in the
nearby villages of RIL-VMD. These proposals have undergone a thorough review.

The approved proposals are as follows:

1. An action project on skill development & income generation through embroidery

among rural women and young girls.
2. An action project on “Elevate and Create: Empowering Rural Women through Fusion

Jewellery”
3. An action project on providing basic English literacy to upper primary school children

at Dhanora primary school, Vadodara.
We look forward to working closely with your team and ensuring the successful completion of

these projects.

Regards,

For Reliance Industries Ltd,

T

Pawan Somani
Sr. General Manager
Vadodara Manufacturing Division.
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Phase and
Time
Duration

Phases

Activities

Phase 1
10 Days

Planning

N Y Y Y Y B B

Collaboration with RIL CSR, Vadodara
Need Identification and Situation Analysis
Selection of Products for the Project
Market Survey and Product Finalization
Estimated Budget

Proposal Approval

Selection of the Target Group and Villages
Schedule of Training Program
Development of IEC Materials for Training
Rapport Building with the Target Group
Pre-Survey

Phase 2
75 Days

Execution

Phase 1 Conducting Training Program

[

N
[

Training and Developing Essential Skills for
Making Fusion Jewellery

Expert Talk for Enhancing Fusion Jewellery
Skill

Innovation and Designing

Packaging, Pricing and Selling Strategies

Phase 2 Marketing and e-marketing Skills

[
[

Marketing
Traditional Marketing and E-Marketing

Phase 4
5 Days

Evaluation

[ O I I |

Collecting Feedback

Selling through Exhibitions
E-Marketing and Online Selling
Sustainability of the Project
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Glimpses of the

Fusion Jewellery Training

Sessions Conducted in
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Glimpses of the Fusion Jewellery Training Program

Vadadara M

iacturing Division |

CSR ﬁ'ﬁiiatives

Women and Adolescent Girls Learning Bracelet Making in the initial
training phase
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Women and Adolescent Girls learning to design Bracelets along with the ;*
Project Worker %
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Women and Adolescent Girls Learning about making Fabric
earrings

Women and Adolescent Girls making fabric earrings using
waste cardboard and fabrics
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Using various jewellery tools to create fusion jewellery such as
Pakkad, Pliers and Cutters
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Women and adolescent girls watching a video on various
marketing strategies that can be used for social media handles
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project worker conducting a session on explaining about fusion
jewellery packaging techniques ;f:
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Glimpses of final Fusion Jewellery Products made by
Women and Adolescent Girls of Angadh Village
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Tiny Earrings

T =

¥l Boho Hair Strings P

Fabric Earrings
with mirror work
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Glimpses of the

Fusion Jewellery Training
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Fabric Jewellery Making
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The project worker showing videos on the process of making fabric i
jewellery with Beadwork 3K
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Braided fabric choker crafted by women and adolescent girls during the
training
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The project worker taught techniques for crafting mirror work jewellery

3%
3
3%
*
3%
ol

ES

3
EOROR R R R S R R R e (R (R S (R S R R R S R R S S R S (R R (R S (R (R R (E RS (R (R S (3

SIS S K SISI S S S SI SI SIS K 3i Si SIS SR Sk i SISk STk SISk Sk SIS SR SIS iR Sl SISk i SIS STk SISk STk SISk Sk SIS SR ST i Sk St S iR Sl SISk i SISk Sk SISk STk SISk STk St S Sk St St ik Sl St ik Sl SISk S SIS Sk SIS Sk St Sk Sk Sk Sk Sk Sk Sk



%%%%%%%%%%*%*%%%%%%*%%*%********%*%*******%****%*%*%***%%%%%*%*%*%i

*
*
*
*
*
%

3K 3K Sk i S Sk St Sk sk st ke sk Sk

Used jewellery-making tools like pakkad, pliers, and cutters to craft *
unique fusion jewellery pieces 3k

Making Fabric Neckpieces %
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Making Process
Women and Adolescent girls making stuffed felt fabric ea
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Women and Adolescent Girls Making Hair Chain Earrings i
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Women and Adolescent Girl making Tiny Stone Earrings and Bracelets *

Crystal and Beaded bracelets making o)
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Crafting beautifully stuffed necklaces with creativity BY Adolescent o
Girl 3k

Using sewing skills to craft intricate and elegant fusion jewellery pieces *
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Glimpses of final Fusion Jewellery Products made by Women ¥
and Adolescent Girls of Karodiya Village o
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Decorative Saree Pin *
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Glimpses of Expert Sessions o
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First Session

The First Session focused on creating trendy Mirror-based accessories,
such as Earrings
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Second Session
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The Second Session focused on learning to create Felt Fabric-based
Jewellery
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The Third Session focused on making Decorative Safety Saree Pins and *
understanding Market Trends for Fusion Jewellery *
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Project Worker Briefing on the 4ps of Marketing Strategy
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Flashcards on Profit Calculation
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The project worker showed videos to explain on creating a Mahila E-
Haat account and its features
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Showcasing Talent: Exhibition & Market o
Reach o
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1st Exhibition [August 16" to 18, 2024]
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Customers exploring and appreciating the fusion jewellery showcased
during the exhibition
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2nd Exhibition [October 25™, 2024]

SIS K K S SI SN S K STk i SIS ST S SR SH SIS ST SIS ST SIS STk SIS STk 3T S STk ST S STk St St SISt i SR St SIS ST SIS ST SIS STk i i STk St i Sk St St Sk St St Sk St St Sk St St S St St S St St St Stk St St Sk St i sk sie Sk Sk

3%
3
3%
*
3%
ol

ES

3
EOROR R R R S R R R e (R (R S (R S R R R S R R S S R S (R R (R S (R (R R (E RS (R (R S (3

SIS S K SISI S S S SI SI SIS K 3i Si SIS SR Sk i SISk STk SISk Sk SIS SR SIS iR Sl SISk i SIS STk SISk STk SISk Sk SIS SR ST i Sk St S iR Sl SISk i SISk Sk SISk STk SISk STk St S Sk St St ik Sl St ik Sl SISk S SIS Sk SIS Sk St Sk Sk Sk Sk Sk Sk Sk



OROROROR R O R R S R S S S S (R S (R S (R S S S S R R S R S S e S (R S (R S (R R R R R (L SRS (E

SIS S K SISI S S S SI SI SIS K 3i Si SIS SR Sk i SISk STk SISk Sk SIS SR SIS iR Sl SISk i SIS STk SISk STk SISk Sk SIS SR ST i Sk St S iR Sl SISk i SISk Sk SISk STk SISk STk St S Sk St St ik Sl St ik Sl SISk S SIS Sk SIS Sk St Sk Sk Sk Sk Sk Sk Sk

3rd Exhibition [March 11, 2025]

An Action Project on Imparting Vocational
Training to Girts through Embroidery and Lippan
Art residing at Girls Orphanage. Vadodara.

cational Needs

W

Work From Ho

“more Incl
Empowse]

:

The exhibition display of Alankarika highlights its commitment to empowering
rural women and adolescent girls through fusion jewellery-making. Alankarika
serves as the branding for this project, representing the fusion jewellery created

by rural women and adolescent girls.
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The Reliance CSR team visited the department's exhibition and
appreciated the efforts put into the project.

o T

DEPARTMENT OF EXTENSION AND COMMUNICATION

d ‘« 3 o e — ! : ‘ ) | 9:6

< | w4 :
~ | Project worker presenting key highlights and outcomes of the fusion x
jewellery initiative to department teachers *
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Visitors appreciated the product finishing and shared
positive feedback on the project displays

Smiles say it all — satisfied with Alankarika’s fusion jewellery!
Happy Customer
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Banner created by the project worker,
showcasing the essence of the project

Q«W"‘% - 0o
Y 779 0 R
e A9 Reliance i \

i : Industries Limited B

Elevate and Create: Empowering Rural Women and
Adolescent Girls through Fusion Jewellery

An Action Project in
Collaboration with Reliance CSR, Vadodara

MAJOR OBJECTIVE

To empower rural women and adolescent girls through skill development in fusion
jewellery making that helps fostering creativity in economic self sufficiency, community
collaboration and market access for entrepreneurship.

PHASES OF THE PROJECT

k@ Planning

22, Training Phases:
Implementation, Marketing

##~ Evaluation
and E Marketing Skills

35 >< 17 > ( Angadh Village )

Adolescent Girls >< 18 > (Karodiga Village>

OUTCOMES

» Trained rural women and adolescent girls (13-45 years) in
fusion jewellery making and enhancing income
opportunities for their better future.

« Many rural women and adolescent girls gained
confidence in entrepreneurship and marketing skills.

» Rural women and adolescent girls expressed interest in
learning advanced jewellery-making techniques.

BALNKAARIKAA

Alankarika:
An Instagram Page Showcasing Fusion
Jewellery by Rural Women and Adolescent
Girls.

A Milestone of 100+ Followers!

( Project Worker:Ms. Dhruvi Shah ) (

Project Guide: Dr. Shivani Mehta )
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APPENDIX: 02(F)
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Evaluation and Feedback of the Project %
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Women and Adolescent Girls filling Feedback Forms in
Angadh and Karodiya villages
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An Instagram Page Overview %
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Fusion Jewellery

%‘ufwia 28 alnkaarikaa v »

What's
new? Alankarika

20 105

posts followers

/4

—

Digital creator

mdsiRst

Collections Of Fusion Jwellery
Empowering Rural Women
Handcrafted with Love # --- more

Professional dashboard
707 views in the last 30 days.

Alankarika: Empowering Women and Adolescent Girls Through

Accounts reached

3,005

Views

51.3% ‘ > 48.7%
Followers® ® Non-followe

1,143
+30.0%

[ Edit profile

Share profile

)(
D |

S

Exhibition 3 Happy Custo:---

The Page Features Posts and Stories highlighting Rural Women and
Adolescent Girls' unique creations, behind-the-scenes glimpses of the
making process and their journey of empowerment through Fusion

Jewellery showcasing a blend of tradition and innovation.
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APPENDIX: 03(A)

List of Rural Women and Adolescent Girls o
Who Participated in the Pre-Survey %
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o Pre-Survey Participants: Rural Women and
X Adolescent Girls from Angadh and Karodiya
o) Villages
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APPENDIX: 03(B)

List of Rural Women and Adolescent Girls X
Who Participated in the Fusion Jewellery o
Training Sessions o
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Training Session Participants: Rural Women and
Adolescent Girls from Angadh and Karodiya
Villages
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APPENDIX: 03(C)

Attendance Sheet of Rural Women and o
Adolescent Girls in Training Sessions o
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g’@ E Department of Extension and Communication, y %
PRS2 § Faculty of Family and Community Sciences, —
wred i g, The Maharaja Sayajirao University of Baroda, VVadodara.

Estd. 1949

Date:

Covering Letter for Tool Validation

To,
Respected Madam/ Sir,

I am Dhruvi Shah, Master’s student in the Department of Extension and
Communication, Faculty of Family and Community Science, The Maharaja
Sayajirao University of Baroda, VVadodara. | am working on an action project titled
"Elevate and Create: Empowering Rural Women and Adolescent Girls through
Fusion Jewellery”, which focuses on promoting skill development and income
generation through fusion jewellery among rural women and adolescent girls.

As part of my project, | have developed evaluation form to assess the effectiveness
of the training provided to the beneficiaries and to evaluate their training outcomes.
The attached evaluation form is aimed to understand the knowledge level of the
women and adolescent girls involved in the project and ensuring the quality of the
training provided.

| request you to kindly validate the tool in terms of its content and response system.
Your suggestions will significantly contribute in making this action project more
effective and impactful.

I extend my sincere gratitude in advance for your time and valuable suggestions.

Thanking you.

Sincerely,
Ms. Dhruvi Shah Dr. Shivani Mehta
Project Worker Guide
(Sr. M.Sc. Student) Department of Extension and Communication,

Faculty of Family and Community Sciences,

The Maharaja Sayajirao University of Baroda,

Vadodara
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News coverage in Madhya Gujarat Headline
Newspaper on 11th April, 2025 (Page No. 07)
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News coverage in Sandesh Newspaper (Vadodara

edition) on 16th April, 2025 (Page No. 07)
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